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Che new 26" Craftsman 


LEVER PAPER CUTTER 
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THE CHANDLER & PRICE COMPANY 





EASIER AND FASTER OPERATION 
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ERE is a 26%’ lever cutter that 
is entirely modern in design 
° . 4 
built to today’s best engineering 

5 
standards, and that provides new 
features particularly adapted to re. 
quirements of the modern smaller 
printing plant. 


More Accurate Cutting: 
Solid side frames to give more rigid 
support to cutting table 


Long, accurate side plates in front of 
and behind the knife 


Back gauge adjustable to keep it par. 
allel with knife 

Hollow bridge-type knife bar, rigid 
under heavy cuts 

Single screw adjustment to set knife 
to cut through bottom sheet of pack 


Accurate cutting scale on table in front, 
and overhead traveling steel tape 
with legible engraved figures 


Easier and Faster Operation: 

Binder supported by ball-thrust bear- 
ing; binder never sticks at top and 
an easy spin of handwheel runs 
binder down onto pack 

Handwheel has finger grips for firm 
clamping 

New knife bar linkage gives greater 
cutting leverage 

Operating lever at convenient height at 
finish of cut—no stooping or reaching 

Operating lever of welded steel instead 
of cast iron; twice the strength with 
half the weight 


@ These features, together with 
many others giving more satisfac- 
tory cutter service, are illustrated 
‘in a new descriptive bulletin just 
off the press. Write for your copy 
to the nearest Chandler & Price 
dealer, or to the Chandler & Price 
office nearest you. 


CLEVELAND + OHI 


Printing Presses and Paper Cutters 


Branch Offices and Display Rooms: 


New York: Grand Central Palace, 480 Lexington Avenue 
Cuicaco: Transportation Building, 608 South Dearborn Street 
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vour opporly, ' 
OFFICE 3, 


For Office Printing, Hamme r 
. . : P 
Bristol has stiffness and 


lig 11.0 


suBrist 
endurance and strength, (palit 


eraseability. A well-sized Writient 
neil and tytnas « 
writer. Fine ruling qualitie,, acl 
a variety of colors that male; er 
possible to use the Signal cull 
system. 


surface for pen, pe 






These two qualities combined in one a 
double your opportunity to sell printing to 
same concern. Call on the Advertising Manager 
well as on the Purchasing Agent or Office Ma 
ager. You have something for both of them. 


and at the same time a utility paper like all ty 
other Hammermill lines. The object was to pr) 
duce, not merely another Bristol, but and 
around, truly double-purpose Bristol. The » 
markable success of Hammermill Bristol ini 
few years is proof that this objective was attainel 
It is a watermarked, standard quality, Hamme 
mill paper thoroughly dependable and unifom, 
and its low cost makes it truly a utility Bristol fo 
the widest range of use. 

For advertising work Hammermill Bris 
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Ortuy ' SELL 
Print| | ADVERTISING 


Hammer or Advertising, Hammermill 
S and gp-istol has a surface that takes 
ength. Gaajftones well and gives excel- 
sized Writijent pressroom. performance. It 
cil and tyhas a fine folding quality, an at- 
Walities active color range, and Ham- 
that make ermill Bond Envelopes match 


Signal wid] colors. 






gives you a sheet that has snap, strength and 
haracter. Print an ordinary folder on Hammer- 
ill Bristol and you give it individuality. 

It is the stock to use for sales presentations, 
diagrams, charts and illustrations used in sales 
demonstrations. A sheet of Hammermill Bristol 
N qualitmakes a fine page in the salesman’s book. It is 
 allttiparticularly useful for sample folders where 
'S to prpieces of fabric and small samples are to be at- 
t an ditached. It makes a fine insert for a catalog, or 
The mlbooklet, and an excellent return card to enclose 
tol in with a letter, or folder, or broadside. A piece of 
attaineljadvertising printed on Hammermill Bristol is not 
lammereadily crumpled up and thrown in the waste : 
inifomJbasket. It is far more apt to be kept and filed. Ss 


‘istolly Be sure you have the Portfolio on Hammermill 
Bristol and the new suggestions for using it for ad- 
Bris vertising. One is waiting for you. Send this coupon. 








| Pauper ., rie, Par. 

} dnd HAMMERMIELE BRISTOL chinple 
Book and OT oathoinaad: eat 
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(Please attach this coupon to your business letterhead) GAM-A 
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That beautiful, moderate- priced 


“Carrara Vellum’ 
now brought out by W.S. in a 


sparkling new 


“Announcement” Line 


of matched Envelopes, Cards, 
Sheets for formal, semi-formal 
and business use. 





i oe is a very gem of a profit maker—due 

for immense popularity because of the 
special appeal of Carrara stock—rich and sub- 
stantial in body—its clear white just suggestive 
of Italian Blue. Get samples, ranging from 
the impressive baronials down to business cards. 
And note the prices—unmatchable for such mani- 
fold utility, quality and universal suitability. 


West Pierce St. 
, ¥ CS va if E at ee 
(= ate Viaduct 


MILWAUKEE 


Envelope Co. wisconsin 
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(Roller Facts — 


worthy of your attention! 








Ideal (vulcanized oil) distributing rollers designed for 
the letterpress 


—require no resetting. Absolute precision; 
not affected by temperatures or humidity 


—distribute properly and evenly 

—simplify color changes; no ink penetration; 
easily washed-up 

—made of highest-quality materials 


—worth their price, despite their extra cost 


These rollers represent only one 
type of a most complete line of 
rollers manufactured by this 
company for lithographic, 
newspaper, letterpress and 
industrial plants. 




































IDEAL ROLLER & MANUFACTURING CO. 
CHICAGO * NEW YORK _ Sales Offices in Principal Cities 
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What do your customers 
know about printing presses? 


nothing! He draws no technical distinction 

between cylinders and platens. Which you 
use to print his letterheads is of no more concern 
to him than pop tests and tub sizing formulas are 
to you. He is after results, not how they are ob- 
tained, and to this end he has very definite ideas 
about printers. 

Most buyers mentally classify printers as cheap, 
average and high grade. If you are regarded as a 
price printer, you may not be invited to bid on the 
printing demanding quality. To the buyer, your 
equipment, however important as a contributing 
factor, is incidental. Your reputation attracts the 
better class of profitable work. 


See NG for the average printing buyer — 


OLD BADGER BOND 

Offers an easy way to develop high grade, profit- 
able business and if necessary, work yourself out of 
price competition. The high content of new cotton 
rag fibres affords your customers radiantly beauti- 
ful letterheads and forms, with pleasing light 
cockled surface, clean, blue-white color and satis- 
fying crackle. Asa leader among the five Fox River 
prestige Bonds, Old Badger contributes to your 
prestige by fortifying your typographical art and 
pressmanship. Thus established, your continued 
success is a natural sequel. 


FOX RIVER PAPER COMPANY 
APPLETON, WISCONSIN 


Manuracturers oF Wall Street Bond - Old Badger Bond 
English Bond - New Era Bond - Right-of-Way Bond 
Old Badger Ledger - Credit Ledger - Battleship Ledger 
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this 


HE introductory paper of 
new department in the Graphic 
Arts Monthly will attempt to 


briefly survey just what effect 
photoengraving has had on the develop- 
ment and progress of letterpress printing. 


Wood engraving is really the coldest 
pictorial expression of the graphic arts. 
The real foundation of its use as a means 
of illustration in printing was laid in the 
sixteenth century by the two artists, 
Diirer and Holbein. Their early efforts 
were later to develop into those master- 
pieces created by Dore, Timothy Cole 
and Henry Wolf. 

Our only interest in wood engraving 
in the present discussion is to show that 
even in the very infancy of printing, the 
urge was toward the employment of illus- 
trations as an aid in embellishing and 
enlarging on the lucidity of the printed 
word. 

Photoengraving dees not enter the his- 
torical picture of printing until the early 
years of the nineteenth century. A 
Frenchman, Niepce, is usually credited 
with the origination of photoengraving 
as a practical possibility, but his influence 












“Photo- 
engraving 


Its Relation to Printing 





By J. S. MERTLE 





Director, Graphic Arts Division 
G. Cramer Dry Plate Co. 


was minor when viewed in the light of 
present achievements. 

The first photoengravings were all of a 
line character; that is, the illustrations 
were in line or stipple. This condition 
persisted until the introduction of the 
halftone screen. 

Here at last we find photoengraving 
entering its true sphere in the ceaseless 
march of progress in the printing world, 

The first halftone engravings were just 
as feeble and crude as the first wood 
engravings. But photoengraving pos- 
sessed one great advantage: improvement 
cf wood engraving was only possible 
through the application of centuries of 
increasing manual skill and _ technique, 
whereas photoengraving owes much of 
its progress to the realm of science —to 
the optician, the chemist, the metallurgist, 
the mechanic and the scientific tech- 
nician. 

The optician provided the high-grade 
lenses for single as well as color reproduc- 
tion; he also furnished the halftone 
screen in a variety of different rulings 
(50 to 400 lines per inch), in order that 
the engraver and printer may have a 

(Continued on page 43) 
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The Vandercook Line 


of modern proof presses are built 
for every requirement and purse 





All over the world 


Vandercook proof presses are operating daily in every 
size shop including newspapers, printers, lithographers, 
engravers, etc. Write us on your firm letterhead about 
your proofing requirements. 


VANDERCOOK & SONS, Inc. 


Originators of the Modern Proof Press 
900 N. KILPATRICK AVENUE CHICAGO, ILLINOIS 
































NE of the greatest advances in 
recent years in the printing 
trades is a new process of me- 
tallic plate-making using the 

stereotype process, namely: the direct 
pressure system. Not only is this method 
producing in many of our plants today 
plates of excellent quality at approxi- 
mately half the cost of the electrotype 
process, but in Europe also, this process 
is used very extensively because of its 
quality at low cost feature. Experts state 
that 80 to 90 per cent of the printing 
plates made in Europe are stereotype 
plates. 

It is an unquestioned fact that standing 
forms are a vicious evil, the elimination 
of which presents a difficult problem to 
the printer. Walking through his plant, 
the printer is constantly confronted with 
the economic loss of tied up type, rule, 
metal, and furniture; to say nothing of 
the nuisance and time wasted in borrow- 
ing from and pi-ing of forms. The 
printer has a choice of three means of 
solving the problem: distribution, elec- 
trotyping, and stereotyping. However, 
he feels that distribution of forms might 
result in losing jobs; electrotyping for the 


Stereotyping 


Yesterday and Today 





By LEE HAMMOND 





Hammond Machinery Builders, Inc. 


bulk of his work is too expensive; and 
as for stereotyping, he is under the im. 
pression that such a method, even the 
most modern one, is not suitable for his 
grade of work. The reason for such be- 
lief will be explained later together with 
an effort to make clear that the Amer. 
ican printer is simply not generally in. 
formed, and thus has the wrong im- 
pression. 

The printer also turns to plate-making 
to solve some of the other common print- 
ing problems; how to facilitate ease of 
handling forms, how to prevent press 
work-ups, and most important of all, how 
to utilize the full efficiency of his presses. 
The question again arises, how can he 
get quality at low cost? The answer is 
stereotyping. 

Stereotyping is the oldest metallic 
plate-making process. A surprisingly 
great amount of experimental work has 
been done, many methods and materials 
have been tried and discarded, much 
money has been spent, the result is that 
today there are stereotyping methods by 
which excellent printing plates can 
produced. 

There are three methods of stereotyp- 
ing: the wet mat system which is the 
oldest, the dry mat system, and the 
modern direct pressure press system. It 

(Continued on page 47) 
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To EVERY 
PRINTER In AMERICA! 


Quite often, the difference be- 
tween profit and loss on printing 
jobs rests with the methods used 
in plate mounting. To plug up 
the “leaks” at this point with 
speedy, low cost, precision lock- 
up means maximum returns on 


every job... and calls for noth- 
ing more expedient than switching over to genuine 


PMC 4’x4”" WARNOCK BLOCKS 
the blocks made of husky MALLEABLE IRON . .. of unusual 


tensile strength to withstand wear and tear . . . constant hard 
usage ... and to measure up to every requirement for profitable 


printing results. Put them to the test and discover this fact for 
yourself. 





The PMC Warnock Hook 


Its compactness . . . simplicity . . . and 
ease of operation have made it popular 
in thousands of printing plants. Just 
try it! 





Write for Catalog and prices. 


WARNOCK’ § SSTERLING” 


4by4 METAL BLOCKS TOGGLE BASES 


















THE PRINTING MACY INERY COMPANY 


436 COMMERCIAL SQUARE - - CINCINNATI, QHIO 


461 Eighth Ave. 
New York, N.Y 





Canada: Toronto Type Foundry Co., Ltd., Toronto 


us England: Wm. J. Light & Co., London 20 West Jackson Blvd 
Australia: Carmichael & Company, Sidney 


Swcarp Italy: D G Vianini & Company, Milan Chicago, Illinois 





cAlbumen_ 


and Deep Etch Plates 





By ELLIS BASSIST 





E HAVE frequently been re- 
quested to explain the physi- 
cal difference between the so- 
called albumen plate and the 

“deep etch” plate which is proving so 
popular in present day offset lithography. 

For those who are not sufficiently fa- 
miliar with lithographic platemaking, it 
may be well to give an elementary descrip- 
tion of both methods. 

The albumen plate is the oldest method 
of creating lithographic printing images 
by the aid of photography. Briefly de- 
scribed, it consists of coating a sheet of 
chemically prepared (counter-etched) zinc 
or aluminum with a solution of albumen 
rendered light-sensitive by the addition 
of ammonium bichromate. 

After drying, the sensitized metal is 
exposed under a line or halftone negative, 
the action of the light on the albumen 
causing the bichromate to harden or in- 
solubilize it wherever the albumen film 
has been subjected to light, but leaving it 
in its original scluble form in those parts 
where the light has been prevented from 
acting on the plate by the opaque areas 
prevailing in the negative. 

The exposed metal plate is then coated 
with a greasy solution known as “devel- 
oping ink,” which has for its purpose the 
provision of a greasy ink surface to the 
exposed image as well as rendering it 
visible to the eye in a legible black color. 

Development of the plate or the re- 
moval of the soluble areas in the exposed 
coating is effected with water; the plate is 
placed under a tap of running water or 
in a trough where the action of the water 
quickly causes the non-hardened or un- 












* 


exposed parts to swell up and leave the 
metal, carrying with them their adhering 
ceating of greasy developing ink. 

After development, the plate is etched 
in the lithographic manner to remove 
partially insolubilized parts of albumen 
insofar as possible, and also to impart a 
non-grease receptive property to the bare 
parts of the metal surface. 

It will be seen that a plate so produced 
really consists of a film of light-hardened 
albumen carrying on its surface a thin 
film of lithographic printing ink. The 
ink is not in actual contact with the virgin 
metal but is really insulated from it by 
the thin film of albumen that actually 
forms the base of the printing image. 

It is only natural to assume (and cor- 
rectly so) that this film of albumen is of 
a variable nature and will act differently 
in changing climatic conditions. 

In order to circumvent the uncertainty 
of the albumen plate from the point of 
press production, the deep etch plate was 
developed. 

Here we do not have a thin film of 
albumen on the plate; rather, we have the 
printing ink in actual and intimate con- 
tact with the grained metal of the offset 
plate. How is this performed? 

Answered in the simplest terms, the 
deep etch plate is produced by a reversal 

(Continued on page 51) 
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| a 
IDEA BOOK With More Than 


NEW 200 PROFITABLE IDEAS 


64-Page BOOK ACTUALLY 
CREATES NEW BUSI. 

A FREE copy of this re- NESS for printers 

markable book will throughout the coun- 

gladly be sent to any 

printer who wishes 














try. 


it. 


This brand new handy 
reference book should be on 
every printer’s desk, ready 
for use at all times. ‘110 NEW GUMMED PAPER 
SUGGESTIONS?” really offers you more than 200 
ways of creating new ideas, and methods of producing 
a wide variation of printed campaigns! 


More than merely illustrating the uses for gummed 
M | D on TATE ) paper in printed form, the book goes into detail, giv- 
ing very definitely the features and advantages of these 
Really Flate 0 Siferne hinds 
of ——_ paper. MID-STATES 
o get your copy, 
GUMMED PAPERS _ is ifs he'scugen GUMMED PAPER CO. 


or attach it to your 2433 South Damen Avenue 
letterhead and mail to Chicago 
Mid-States Gummed Paper Co. GA-4-34 
2433 S. Damen Ave., CHICAGO 
Sales Promotion Dept. 


We want a FREE copy of ‘110 NEW GUMMED PAPER SUGGESTIONS.” 


Send us a copy without any obligation on our part. 














Name of Concern 
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200 Effective Uses 
for Stickers and Labels 









By LEON H. LEWIS 





Associate, Cruttenden & Eger Adv. Agency 


EVELOPING rapidly within re- 
cent years, sticker advertis- 
ing has become recognized 
as an entirely distinctive and 
specialized medium, comparable to di- 
rect-mail advertising, poster advertising, 
magazine advertising or any other adver- 
tising form. It has progressed a long 
way since it was regarded as suitable only 
for tags and labels, and then only as a 
means of conveying necessary information 
and not as an instrument of advertising. 


A study of the uses to which sticker 
advertising has been put these last few 
years indicates not only the wide range 
of purposes it serves, but also the dis- 
tinguished company it keeps. Its most 
familiar uses are in connection with let- 
terheads, statements, envelopes and other 
mailing pieces, when it carries an adver- 
tising message, postage free, to everyone 
who receives a firm’s correspondence. 
Many additional uses have been devised, 
however, until now it is helping mer- 
chandise other forms of advertising, pro- 
viding local tie-ups with national adver- 
tising, making a variety of display pieces, 
and otherwise carving its own niche as a 
powerful advertising force. 


The Axton-Fisher Tobacco Company, 
for example, is giving SPUD cigarettes a 
ride to popularity with a new 1934 copy 
appeal which says, in effect, “Keep on 
smoking Spuds — cultivate a taste for a 
fine cigarette.” Hand-in-glove with this 
publication campaign is the new Spud 
gummed paper poster, which is adapted 
from one of the publication advertise- 


ments. It is used in a variety of ways 
and, in addition to reiterating and em. 
phasizing the publication advertising, pro. 
vides the extra advantage of color. Many 
other national advertisers have awakened 
to the possibilities for merchandising their 
publication copy by using gummed stick. 
ers for local tie-ups with their dealers. 
The practice of supplying reproductions 
of magazine advertisements in actual size 
has been relatively common for some 
time, and the paper which prints on the 
gummed side is widely used for this 
purpose. 

Now, however, two new variations of 
this custom are coming into use. One js 
to reproduce space advertisements in the 
enlarged size, so that they dominate the 
dealer’s window during the time that they 
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ADOPTED 





Zone after zone, state, county, local and other Associa- 
tions in the printing industry during the past few months 
have adopted or endorsed the 


FRANKLIN 
PRINTING 
CATALOG 


as the one thing above all others that must be the basis 
for the recovery of the printing industry. 

After seventeen years of service, this remarkable 
tribute is a high token of the faithfulness, independence 
and clear cut business methods that have characterized 
its publication. 

As the Franklin Printing Catalog has met every crisis 
in the past, it is ready to do its part in the future, and, 
with the “service” that is an integral part, to point the 
way toward a higher standard of endeavor for both the 
owner and the worker. 


<“We want the Franklin’’ 


PORTE PUBLISHING 
COMPANY 


R. T. Porte, President 
SALT LAKE CITY, UTAH 
Branches: Washington, D. C.; Chicago, Ill.; Oakland, Calif. 


Representatives and correspondents in all 
parts of the world. 


FAMOUS WHEREVER PRINTING IS DONE 
































BACK ON THE AIR 
Starting FRIDAY, OCTOBER 13—7230 (C.S.7.) 


The MARCH of TIME 


and ihe 


Over WBBM «21... Columbia Network ~~ 


remain in place. The novelty of this 
practice wins dealers’ cooperation. Here, 
again, the printing is done on the gum- 
med side of the sheet, in four-color pro- 
cess, if desired. The other variation is 
to reproduce page advertisements in small 
sizes, making “miniature posters” of 
them. These are printed on the un- 
gummed side, and are used by dealers on 
packages, statements, etc. Almost any 
good display advertisement can be ef- 
fectively reproduced in miniature. 


Realizing that few people know any- 
thing about the chocolate that goes on 
their sundaes and in their sodas, Siren 
Mills, Inc., Chicago chocolate manufac- 
turers, use stickers to spread the news 
of the “World’s Finest Fountain Choc- 
olate.”” These stickers go on the menus 
of soda fountains, restaurants, roadside 
inns—letting people know that the choc- 
olate they get is the best that can be had 
—and popularizing a brand name under 
circumstances which seem to make that 
very thing prohibitive. Incidentally, these 
stickers are miniature reductions of larger 
posters. 


Those who are concerned with the sale 
of seasonable merchandise, such as oys- 
ters and certain other edibles, are finding 
the use of gummed stickers an effective 
means of sales promotion. While retail- 
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ers are sometimes reluctant to allow per. 
manent signs to be affixed to their doors 
or windows, they are glad to use labels, 
which will remain in place as long as 
desired, and which may be removed eas- 
ily at the close of the selling season. For 
this use gummed stickers are far less ex. 
pensive than other types of signs. 


Keenly alert to the hundreds of uses 
for telegrams, Western Union offers some 
suggestions in the form of a sticker on 
every telegram they deliver. H.R. Ham- 
ilton, advertising manager, recently said, 
“We do believe in stickers. We use mil- 
lions of them yearly. We believe that 
stickers have been a powerful factor in 
educating people to a greater use of the 
telegram; have helped to take telegrams 
out of the emergency class. If we were 
permitted to use only one medium of 
advertising, we would unhesitatingly se- 
lect the sticker.” 


Users of radio advertising are also be- 
coming big users of gummed stickers for 
publicizing their program hours. The 
method of distributing gummed sticker- 
hook-ups varies with the different bus- 
inesses, but every broadcaster can find ef- 
fective methods of his own for distribut- 
ing huge quantities. Remington-Rand, 


Inc., sponsoring the March of Time pro- 
(Continued on page 41) 
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NKS... 


and the Beckett Color Finder 


The Beckett Color Finder not only enables you to secure immediately and 
without expense correct color combinations on Buckeye and Beckett Covers, 
but it solves the problem of getting the printing inks to reproduce the colors 
you have chosen. 


The magnificent co-operation of the American ink manufacturers has enabled 
us to exhibit twenty-four standardized Buckeye Cover inks, obtainable every- 
where from all makers. No longer need you ask: ‘‘What inks did you use for 
that effect ?”’ 


The Finder shows you thousands of color effects and gives you the exact inks 
to reproduce them. It is free to printers and buyers of printing. To others, 
twenty-five cents. 


THE BECKETT PAPER COMPANY 


Makers of Good Paper in Hamilton, Ohio, since 1848 













































Type for Rubber Stamps 


A rubber stamp manufacturer 
wishes to use our regular type from 
the composing room for the making of 
his rubber stamps. Would such use be 
hard on our type? Would it harm the 
type in any way whatever?—Steubenville, 
Ohio. 
A Rubber stamp makers use a com- 
* position similar to a soft clay. Its 
use is not hard on type. In fact, it might 
be likened to the usage that type would 
receive in the electrotype foundry — and 
we all know that good type will stand 
lots of impressions into the soft wax 
used by electrotypers. Of course, if used 
long enough the type will become worn, 
just as it does with continued use on 
the press. However, I don’t believe that 
you have much to fear from the use the 
rubber stamp maker will give your type. 


“Groundwork” 


Due to changes in the management 

* of the concern with which I am 
connected, I was recently put in charge 
of printing purchases. Must confess that 
I know very little about the finer points 
of printing, and don’t expect to become 
qualified as a critic overnight, but possi- 
bly you could give me some brief advice 
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COMPOSING ROOM y 

QUESTIONS -answered 
by HAYWOOD H.HUNT 


| 


which would help me pick up some of 
the “groundwork” which I will find nec. 
essary to intelligently and fairly handle 
my new work while I am learning some- 
thing about paper, ink, composition, 
presswork and binding. Just as a gentle 
starter—what do you consider the funda- 
mental characteristics of good typogra- 
phy; 1—in commercial forms; 2—in 
book, or catalog pages?—Denver, Colo. 
First of all, I want to advise you 
* to start off by putting yourself in 
the hands of the best printers you are 
able to find in your city. You are right 
now sitting on what would be called a 
“hot spot” and you cannot afford to take 
chances with so-called “cheap” purveyors 
of printing; in your case they would 
likely prove the most costly. Only a very 
expert buyer can afford to experiment 
with anything but the best printers — 
and by the time that one becomes an 
expert buyer he finds that his own time 
is too valuable to shop around for the 
cheapest printer. The highly skilled 
printer is able to give his customer the 
benefit of his experience which is usually 
worth more to him in tangible returns 
than the lower-priced printer is able to 
save in first costs. 
Coming back to your question of what 
constitutes good typography: In commer- 
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ROUSE SUPER-EFFICIENT TOOLS 


ELIMINATE WASTE 


Time Costs Money * Why Waste It 


The best tools are really the most economical because they 
enable your men to produce more and better work for less ( 
money. For over thirty years Rouse Composing Sticks have 
been the accepted standard for accuracy, convenience and dur- 
ability. No composing room can be truly efficient without thei. 

















ROUSE 


Quarter-point and Micrometer Sticks 


are the ultimate because the universal sticks. Each adjusts quickly 
and positively from one pica up by quarter-points, hence either 
can be set to every possible measure within its capacity and thus 
fill every possible requirement. Sets and... stays set...atthe exact 
measure desired... No guessing... No slipping. Invaluable for 
odd-measure initials, columnar headings, runarounds, etc. 
Should eventually displace all other sticks. 


The ROUSE JOB STICK (with rectangular holes) and the Improved 
Standard Job Stick (with round holes) both of which set 
quickly and accurately to nonpareils, are the two best standard- 
measure composing sticks ever made — the accepted standard for 
over thirty years. 


KEEP YOUR COSTS DOWN —Replace all your old or worn 
tools with ROUSE latest TIME SAVERS and DO IT NOW! 


Made only by 


H.B. ROUSE & CO. 2214 Ward St. Chicago 


Sold by Representative Dealers Everywhere 


WHY HOBBLE YOUR MEN WITH OBSOLETE EQUIPMENT 
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cial forms, I would say that the “best” 
typography is that which tells its story 
with the least amount of lost motion; 
simply, in clear, readable type — giving 
prominence to that section (or those sec- 
tions) demanding the most importance. 
It is considered good form to stick closely 
with one series or family of type, remem- 
bering that the chief function of printing 
is to convey thought. When several un- 
related type designs are introduced into a 
single piece of printing, it is apt to dis- 
tract rather than attract, and to slow up 
the process of thought conveyance. You 
will find that many gocd printers will 
analyse the business of a customer and 
will suggest that a single type family or 
series be used on all of that customer’s 
commercial forms — so that one particu- 
lar client might be classed as ‘“Caslon 
customer,” and another a “Bodoni” or 
“Garamond customer.” Of course there 
are exceptions to “‘one-type” rules, and it 
will occasionally be found that some un- 
usual or eccentric type face will serve to 
create an atmosphere in a given job of 
printing, but in general commercial work 
it will be found that the clean-cut, simple 
types will do their duty with less lost 
energy than the “play-boy” types which 
come and go like meteors across the sky. 
However, the good printer that I am 
advising you to tie up with will be able 
to counsel you in this matter of proper 
type selection. 


Regarding your second question about 
good book or catalog pages: Here, too, 
the rule of simplicity applies. You will 
find that the law of averages will favor 
the type face which calls least attention 
to itself, transmitting its message from 
the printed page to the mind of the 
reader without being seen as type. Yet 
this does not preclude the use of well- 
designed faces; rather it brings us to a 
realization that in type designing there 
is a definite normal design for each of 
the 26 (or 52 characters, when we count 
both capitals and lower case) letters which 
make up our roman alphabet. Slight va- 











riations are permitted within the tange of 
normality, but when any glaring depar. 
ture is made from the accepted letter 
form, even in a single character, that 
type face loses its value as a straight. 
matter face. This has been true for more 
than four hundred years since the roman 
characters have been used in book print. 
ing, and there are no visible signs that 
the movement is away from simplicity in 
types designed for easy-reading. After 
the matter of type selection has been dis. 
posed of, the technique of spacing be. 
tween words is very important. There 
was a period when wide, irregular spacing 
was the rule — principally induced by the 
use of “jumbo”  space-bands on the 
typesetting machines; this is no longer 
considered good form, for it does not 
make for easy-reading, but creates a 
jumpy, eye-irritating page. Relatively 
close-spacing is recommended, with just 
enough space between words to cut the 
words apart. You will find that one de- 
sign of type will require more space be- 
tween words than another of the same 
size, because of the amount of white 
space in the individual characters varies, 
and more or less space between words is 
required to make them look right. How- 
ever, these are highly technical points 
that only a very experienced person can 
properly decide. Another problem to be 
decided is that of the spacing between 
lines of type. This, however, cannot be 
governed by any hard, fast rule; only 
the individual job itself can determine 
this, and while a mail order catalog 
might very properly be set in very small 
type, solidly, another class of work should 
have much larger type, with wide spac- 
ing between the lines. Here, again, you 
should be guided by the advice of your 


printer. 


You will likely conclude that I am 
trying to hog-tie you and deliver you 
into some printer’s hands. Yet at this 
point in your development that is just 
what you require —at least until such 
(Continued on page 42) 
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Good Compositors 


Can be counted on for good work with any equip- 
ment, but they can save you time and money and do 
even better work with 


WEPSCO ALL-STEEL 


Composing Room Equipment 


Tracy Top Type Cabinets —_ Letter Boards Wood Type Cabinets 

Ad Man Type Cabinets Chase Racks Galley Transfer Trucks 
Newspaper Ad Cabinets Storage Galleys Galley Storage Cabinets 
Wall Type Cabinets Imposing Tables Intertype Magazine Racks 
Letter Board Cabinets Makeup Tables Newspaper Makeup Tables 
Unit Job Racks Linotype Banks Cut Storage Cabinets 
Head Letter Cabinets Metal Trucks Linotype Magazine Racks 


Write for free catalog showing the above and 
additional units for composing rooms. 


We also design and manufacture special cabinets 
and steel furniture to meet your requirements. 


WEPSCO STEEL PRODUCTS CO. 
2900 W. Vermont Street Y 


Blue Island, Illinois 
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Poor Impression 


Enclosed you will find samples of 

*a job run on a 2/0 Miehle with 

Dexter Feeder and extension delivery 

with gas burner. This job was run on 

28”x50”, 140 pound Piedmont Enamel 

using Blank Company No. 9 Roto Brown 
ink. 

The roller adjustment was checked; 
grippers were adjusted with a one point 
piece between tumbler and stud and a 
piece of the stock placed under each grip- 
per individually and held tight; bands 
and brushes were adjusted; guides were 
set for a register, but did not use a drop 
guide as it was not a hairline register. 

We have the gripper edge marked on 
the sheets; the copper halftone with 
pencil ring around it. “Old Faithful 
Geyser” is what caused us a great deal 
ef trouble. 

The first time through the press this 
job was O.K., but on the back-up the 
type impression from side already printed 
showed through on the screen of the 
halftone. We do believe we had too 
much impression on this job. 

Practically every other sheet on this 
halftone ran clean; sometimes 20 or 30 
sheets would be clean, then 15 or so 
would have the type impression showing 
through on the halftone. 


PRINTING 
PROBLEMS 


By J. GUS LIEBENOW | 


-~ 


, 
a 
> eo 


We noticed a slight slur on the type 
on a line with this halftone, yet the slur 
was on the good as well as the poor 
sheets. 

The ink was stiffened with body gum. 
When this did not work we used new 
ink and reduced it with varnish reducer, 
Neither method helped the halftone. 

The rollers were very good, but we 
changed rollers three times. We tried 
the job with three form rollers and dou- 
ble rolled it; put on two riders and then 
using a steel intermediate roller between 
the riders (extra attachment) — also 
tried four form rollers. 

The cylinder was down on the bearers. 
Four times during this 12,000 run the 
S&xSC packing underneath the two ma 
nilas burst at the gripper edge. We tried 
the rollers light and heavy on the plate. 

Tried a small amount of ink on the 
job —the right amount of ink —also 
an excessive amount of ink. The half- 
tone in question was tried under type 
high — type high — and over type high. 
The customer desired more ink than was 
necessary on the job so we used more ink 
and slip sheeted. 

We have had trouble on jobs, but 
never anything like this has happened. 
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COMPOSING ROOM 
odel 5 Linotype 
Or tins 39x65 All Steel Imposing 
Table with 300 834x13 Steel Galleys. 
1—51x75 Steel Imposing Surface with Wood 
Table Complete. 
1—Hamilton 8-foot Wood Makeup Table 
(Iron Top) 
1—Hamilton Steel Tracy Two Tier Cabinet 


with Type 

9—Hamilton Steel Flat Top Two Tier Cab- 
inets with Type 

2—Hamilton Steel Single Tier Newspaper 
Cabinets and Type 

1—Vandercook Proof Press 12x18 

1—Poco Proof Press 12x18 

1—Washington Hand Press 20x25 

1—Challenge Roller Proof Press 16x25 

1—Cost Cutter Saw, Style B 

1—Cost Cutter Saw, Style A 

1—Amsco Saw 

1—No. 2 C & G Saw 

1—Model A-3 Trim-O-Saw with Router and 
Jig complete 


AUTOMATIC CUTTERS 
1—35” Seybold 
1—44” Seybold, Dayton 
1—38° Oswego 
1—50" Oswego (Seybold Built) 


HAND CLAMP POWER CUTTERS 
1—341,4" C & P Craftsman 
1—32” Diamond 1—34’ Seybold 
34” Chandler & Price 


HAND LEVER CUTTERS 
1—2612" Advance 
1—30° Advance 
16” Advance Cutter (Bench Model) 
1—19" Advance 
MISCELLANEOUS 

2—Monotype Steel Sort Cabinets 

amel Back Process Embosser 
1—Steel Paper Baler 
500 Latham Hooks 
46x65 Mashek Form Truck 
Quoins, Quoin Keys, Mallets, Planers, 
Tweezers, Gas Cans, Furniture Cabinets, 
Reglets, Mitering Machines, Lead and Rule 
Cutters, Numbering Machines, Electric 
Welded Steel Chases. 





609 West Lake Street 











lsEE US BEFORE BUYING! 


Every Machine GUARANTEED to Give Complete Satisfaction 


AUTOMATIC PRESSES 
Style B Kelly, 17x22 Bed 
1—Miehle Vertical, 1314x20" Sheet 
1—12x18 C & P Craftsman Kluge Unit 
1—12x18 C & P New Series Kluge Unit 
1—10x15 C & P New Series Kluge Unit 
1—8x12 C & P New Series Peerless Unit 
8x12—10x15—12x18 C & P New Series 
Miller Units and 12x18 Craftsman Miller Unit 


CYLINDER PRESSES 


1—Pony Miehle, 26x34” Bed 

1—No. 4 Miehle, Swing Back Unit 

1—No. 3 Miehle with Spiral Gear Drive 
33x46 Bed (Like New 


1—5-O Miehle, 46x65” Bed 


CUTTERS & CREASERS 
28x40 Hartford Cutter and Creaser complete 
with standard equipment 
30x44 Hartford Cutter and Creaser complete 
with standard equipment 


JOB PRESSES 


8x12 C & P New Series Presses 
10x15 C & P New Series Presses 
12x18 C & P New Series Presses 
1414x22 C & P New Series Presses 
14x22 Colts Laureate 

14x22 Colts Style 5 


BINDERY 
1—Model C Cleveland Folder with 32-page 
Attachment, size 19x25 
1—Model E Cleveland Folder complete 
with motor and attachments 
1—19x25 Baum Folder 
1—17x22 Baum Folder 
1—14x19 Baum Folder 
1—Mick Paper Drill 
1—Challenge-Mielke Paper Drill 
1—28° Rosback Foot Power Perforator 
1—Pony Six Rosback Punch 
1—Portland Power Punch 
1—Portland Foot Power Punch 
1—Sterling Round Corner Cutter, Foot Power 
1—Morrison Stitcher, 54” Capacity 
Boston Foot Stapler, Model A 
1—Latham Stitcher, 7%” capacity 
1—Boston No. 4 Stitcher, 42” capacity 
1—-Boston No. 3 Stitcher, 14” capacity 
1—Hand Stapler, 34” capacity 


MACHINES ON OUR DISPLAY ROOM FLOOR FOR INSPECTION 


We represent leading manufacturers of new machinery and equipment. State your requirements 
“ EVERYTHING FOR THE PRINTER” 
Write, Phone or Wire—Cable Address CHIPRINT 


CHICAGO PRINTERS’ MACHINERY WORKS 


211 E. Detroit St., Milwaukee, Wis. 


All Phones Monroe 1814 


Chicago, Illinois 
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We tried everything we knew of, but 
did not eliminate our trouble. Would 
certainly appreciate any information you 
might give us on the cause and remedy 
for our difficulty; also any criticisms you 
might have on the job. 

Not counting the linotype matter on 
this job, our floor printers were 22) 
hours making up, locking up, and regis- 
tering the form. Two pressmen made the 
job ready in 6% hours or 13 hours for 
one pressman. How does this time in 
hours compare to what it should be? 

There was no room in this case for 
cross bars, form being locked from two 
sides. The cut was not filling up nor was 
there any ink collecting on the packing. 
All cuts in this job were mounted on 
wood. 

Oklahoma City, Okla. 

Eprror’s Note. This is a full sheet, 
carrying many halftones and but one 
halftone was giving trouble and only on 
the back-up. The image of the impres- 
sion showing against the light screen was 
very blurry, distinctly indicating a rub- 
bing effect while the impression was being 
taken. This effect did not appear on any 
of the other cuts and many of them were 
of similar nature as to tone. 


In the beginning I would like to 

* say that I would appreciate receiv- 

ing more letters such as yours. You are 

very precise in your information and you 

also had the forethought to mark the 
gripper edge on your sheet. 

Your 2/0 Miehle must be in good con- 
dition because on a check-up with the 
Miehle Company, it could not be more 
than seven years old, as we understand 
you have one that is seven years old and 
one that is five years old. With this in 
mind I am satisfied that all mechanical 
conditions are correct, with the possible 
exception that your packing clamps could 
be set still tighter than they are to pre- 
vent any possible crawl of the hangers. 
These hangers will crawl and attempt to 
stop and then split if your clamps are 
not set very tight. 


April 


ares 


From the treatment of the work there 
isn’t any question in my mind that a ye 
good pressman handled it, although | 
do believe on such heavy work that the 
overlays were set a little bit too deep, | 
think sharper contrast between haiftones 
can be achieved when overlays are set a 
bit nearer the tympan. 


The trouble in your one halftone is 
that the cut is rocking. If you will ex. 
amine the dots in this halftone you will 
notice that these dots are oval shape run. 
ning from the gripper to the tail end of 
the sheet, the long way in the shape, 
This indicates, without question, rocking, 
This rocking causes a rub against the 
previous impression, as the impression 
made is not firm and rigid and permits 
of the transfer of the type across the dots, 
Undoubtedly your pressman understands 
that nothing but flat underlays can be 
used. I will take it for granted that this 
cut may be perfectly flat on the bottom 
but the halftone should be examined, as 
the possibilities are that the block on 
the top side is not flat. This also accounts 
for the slur in the caption, which is a 
common and usual occurrence with a 
rocking cut. 


True, you admit you used a heavier 
impression than usual but if this was 


the fault, ic would show throughout the 
sheet and not in one particular spot. 

Where you are running direct from 

wood mounted cuts, I would suggest that 
(Continued on page 38) 






















































il 


———— OO a Sr wrerrlUMhOelClCOClrTTe—(UsC CChresCMr 











April The Graphic Arts Monthly 25 





| 


The Thomson 17 x 25° 


For Beer Coasters 


PRINT AND DIE CUT 
TWENTY FOUR (24) ON 








Twin 
Gearing 
Pinions and 
Flywheels 


Cylinder 
‘ Style 
Inking 

® 
Prints or 
Die-Cut 
Any Weight 
Board 


THOMSON-NATIONAL PRESS CO., Inc. 
Franklin, Mass. 


CHICAGO NEW YORK 
608 South Dearborn St. 461 Eighth Avenue 











Hygrometers 


Q What type of hygrometer do you 
* recommend as the best for press- 
room use where there are no humidifers 
and of what value would it be if we got 


one? 
A In a previous instance we men- 
* tioned the idea of using a hygrom- 
eter in plants where there was no humidi- 
fication system, as one step, at least, to- 
wards control by reason of knowing what 
the relative humidity is at different times. 
This, apparently, has prompted your 
question. 

It is a good question because of the 
fact that there are quite a large number 
of hygrometers to select from and general 
knowledge of the use of hygrometers is 
not very wide, outside of laboratories, 
etcetera. 

The hygrometer commonly known as 
the swing hygrometer is the one we would 
recommend because it can be carried 
around from one part of a pressroom to 
another, which is necessary, and because 
it does not need to be calibrated or cor- 
rected carefully and protected from being 
disturbed. 

The wet and dry bulb thermometer 
and the dial type table or wall thermom- 
eter are quite distinctly different but, in 


ANSWERS. DEPARTMENT 


ail 





the three, the swing hygrometer, the wet 
and dry bulb stand type and dial type, 
you have the group in general. Both 
the dial type and the wet and dry bulb 
stand type should have moving air, as 
from a fan, blowing over them or else 
they will merely record the humidity of 
the air immediately about them. The 
dial types are delicate and, if carried from 
one part of the pressroom to another or 
from one locality to another, should be 
carefully corrected or calibrated before 
being depended upon as an accurate 
source of testing. Their accuracy is not 
to be questioned if they are good instru- 
ments and properly calibrated. But the 
fact that they need this correction, makes 
them somewhat impractical for use unless 
several are used, permanently placed in 
proper positions free from jar, and the 
air is made to flow past them and get at 
them from all sides. 


The wet and dry bulb thermometer 
that is on a standard frame is practical 
and accurate. It should have the use of 
soft or rain water and the air should 
be blown onto it so that it tests circulat- 
ing air rather than still air. 

The swing type comes in a case, con- 
sists of a means easily carried, easily read 

(Continued on page 38) 
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' A BOND OF SATIS- 
FACTION BETWEEN 
PRINTER AND BUYER 


The pleasing results printers have 
always secured from Howard Bond 
is expressed in the keen satisfac- 
tion their customers display in let- 
terheads and forms printed on this 
beautiful whiter-than-snow paper. 
Also available in fourteen carefully 
selected colors and six attractive 
finishes. Write for 
The New Howard Portfolio 
Compare it! tear it! test it! and you 
will specify it! 
THE HOWARD PAPER CO. 
Urbana, Ohio  -® 


FAOWARD BOnk, 











WATERMARKED 
“The Nation’s Business Paper” 













USE NEW MODERN 
COST REDUCING 
EQUIPMENT 


AMERICA’S COMPLETE scoxsinbers SUPPLY HOUSE 


Representing Leading Manufacturers 


OFFERS YOU A WIDE RANGE OF NEW MODERN COST a 
REDUCING EQUIPMENT, DESIGNED TO SUBSTANTIALLY >” 





FOR 
ECONOMY 
IN 
MODERN 
WAYS 


INCREASE YOUR PROFITS. ae ALLIED 
Write now for full information. \&’ MACHINERY 


os” Cleveland, O. 


ALLI ED ay y aeunan on 
PRINTING & BINDING MACHINERY, INC, go") ss 


Oe 


Main Office & Factory Phone Endicott 4749-4750 ps Steen ee eee eee e eee 
1975 EAST 65th ST., CLEVELAND, OHIO ae ReGen sire sees 
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BINDERY 


PROBLEMS 





Formula for Gum 


Q We would like to have the formula 
* for a gum for edge gumming on a 
platen press, as explained in a recent num- 


ber of the Graphic Arts Monthly. 


The following formula is said to 
* make a gum satisfactory for this 
class of work: Arabic gum, 2 pounds; 
Cold water, 6 pounds; Strained honey, 3 
ounces; Glycerine, 3 ounces. Thoroughly 
dissolve the several ingredients in the 
cold water and strain through fine cloth. 
In gumming on a platen press do not put 
too much gum on the disk, do not use 
fountain, or permit the gum to dry dur- 
ing the run. 


Mending Manuscripts 


I have some valuable manuscripts 

* that are getting in a bad way. What 

is the best method of mending them 
where torn and cleaning them up a bit? 
A This depends on the nature of your 
* manuscripts, what they are written 
on, how soiled and other factors. If they 
are of considerable value it might be best 
to take them to someone who specializes 


in this class of work. There are those who 
do, in most of the large cities. 


To mend torn paper, the usual method 
is to smooth it out perfectly flat, on a 
clean sheet of paper, then bring the torn 
edges together, after applying a good 
grade of paste to them with the finger tip. 
The work must be carefully and accu- 
rately done. The edges must join and a 
surplus of paste must be avoided. A piece 
of Japanese tissue, long and wide enough 
to cover the tear, is then placed on both 
sides of it, and the whole is then put un- 
der a heavy weight and left to dry out 
thoroughly. When dry the surplus tissue 
is carefully torn off, when it will be found 
enough of the fiber and adhesive remains 
to hold the torn edges together. 

To clean manuscripts stale bread is 
usually used. It is applied with a rotary 
motion and the crumbs are rubbed over 
the surface with the palm of the hand. A 
soft cleaning eraser can also be used, and 
will sometimes take out marks that bread 
will not. Grease spots can be taken out 
by rubbing a little white soap over the 
spot, letting it remain for half an hour 
and then washing off. In other cases ben- 
zine is the best medium. Where liquid 
cleaners are used sheets should be well 
rinsed after the operation. They should 
always be pressed or ironed out flat, be- 
tween clean blotting paper, and in some 
cases must be re-sized. 
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REDUCE YOUR PAPER CUTTING COSTS 


Nearly 30 well known firms have found that it 
was to their distinct advantage to install the 


NEW SEYBOLD “‘AUTO-SPACER”’ 





While this machine was placed on 
the market only about a year ago 
it has been acclaimed by users as 
the greatest improvement in cut- 
ting machines that has ever been 
made. It is a production machine 
—if you have volume cutting you 
cannot afford to be without it. 
Write for further information. 











CHAS. N. STEVENS CO. 


Western Sales Agents for Seybold Machine Co. 
110-116 West Harrison St., Chicago 














HOME LIFE BEAUTIFUL 


WELLINGTON 
3 ARMS % 


cApariment Hotel 


Delightful 1-1%-2 Room Kitchenette Apartments. 
All Outside Rooms, Overlooking Beautiful Lake 
Michigan, Lincoln Park with its Golf Courses, 
Bridle Path and Beaches. 


FOR YOUR CONVENIENCE 


Commissary, Drug Store, Beauty Parlor, Barber 
Shop, and Valet Service. 


Make This Your Home While in Chicago on Business or Attending A Century of Progress. 


Transient rates $2.00 per day and up with kitchen. Permanent rates $40.00 per month up 
unfurnished and $55.00 per month and up furnished with complete Hotel Service. 


2970 SHERIDAN ROAD Phone Bittersweet 4600 
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The Editor Says: 


pemenene and editors of non- 
metropolitan newspapers undoubt- 
edly are grateful for the following 
paragraph in the NRA code: 


30 


(e) No newspaper establish. 
ment shall accept and _ publish 
without compensation any editorial 
and/or news matter known to be 
primarily to advertise merchandise, 
products and/or services, when 
such editorial and/or news matter 
is proposed, supplied or offered by 
an agency representing itself 
and/or others; nor shall any news. 
paper establishment accept and 
publish any such editorial and/or 
news matter to influence the plac. 
ing of advertising or to secure ad- 
vertising contracts, for which there 
is compensation. 

News matter submitted to pub- 
lications always has been a problem 
to conscientious editors. Much that 
is sent has some news value inasmuch 
as very often new processes, ma 
chines and devices and services are 
announced. These are of interest, 
especially to readers of a business 
or trade publication. But all too 
often contributions sent are merely 
“puffs” in the guise of news items 
and too obviously are advertising 
items. These for the sake not only 
of the publication but also of the ad- 
vertiser are to be discouraged, be- 
cause their too frequent appearance 
destroys “reader interest” in the pub- 
lication and consequently the possible 
benefit to the advertiser or prospect 


sending in such items. 





Our thanks to H. B. Rouse & Co., Chi- 
cago for the illustration used on the front 
cover of this issue and to Spinner Broth- 





ers, Chicago, for that used on page 28. 
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VEN BEFORE the now ebbing night 
E of depression settled down upon 
us, there were “horse and buggy” 
shops in town. They worked with 
hand fed presses of antiquated 
makes, clung to hand-cut overlays 
and worn fonts of DeVinne and 
Cheltenham Bold . . . were manned 
by those who had lost their zest for 
the craft and who lacked the acumen 
to build business. They were slip- 
ping away into the twilight of obliv- 
ion. Probably very few remain. 

When the morning of this new 
day fully dawns it will reveal a new 
group, the asthmatic survivors of the 
deluded decade. Printer owners of 
these shops, aching, ailing and age- 
ing, will hobble on to become the 
“Model T” shops of this new era of 
accelerated speed. 

It is to keep yourself well ahead 
of this pitiable old group that you 
must begin . . . today . . . what 
will enable you to build your place 
into the new scheme of things in the 
graphic arts. 

No business dares stand still! You 
must keep up a breathless pace or 
fall behind. And what a bewildering 
attay of processes and paraphernalia 
beckons you use it to quicken your 
stride! 

Water color printing and oil ink 
printing from rubber plates has be- 
come commonplace. The new type 


Horse and “Buggy Shops 


faces of recognized excellence may 
be cast in mono or slug. The art of 
hand cut overlays is being forgotten 
in the speed and improved quality of 
etched and chalk overlays. Automat- 
ically fed presses, running at double, 
triple and quadruple the old speeds, 
are making hand fed presses obso- 
lescent. New doubletone inks pro- 
duce rich effects without slipsheeting. 
Offset printing pushes on in new sim- 
plicity and with improved quality. 
Intaglio printing moves further into 
our field. And composition, via the 
photographic principle, has passed 
experiment and awaits only dynamic 
selling to make it routine practice. 
These innovations of today will be 
the commonplaces of tomorrow! You 
must face them. We can’t return to 
the old days. We must fit ourselves 
into this new age of the graphic arts. 
And, because some of the old 
must go, and because new equipment 
costs money, you must reinstate that 
neglected item in your costs . 
“Reserve for Depreciation.” 
you're going to get 
prices based oncosts 
that include that 
item or join the 
new group of anti- 
quated shops... . 
the “Model T’s.” 


And 


Pat Kay 
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Why The Composition R 


P to the present moment there has not been discovered 

or developed any device which will handle printing | 
ink on a printing press so effectively or economically ag | 
the glue and glycerine roller. 

The roller itself and its method of manufacture have been 
vastly improved in the last fifty years, and particularly in 
the last ten. The use of glycerine was a great improve- 
ment; the roller casting machines with brass moulds suc- 
ceeded the single, and far from perfect, cast iron moulds; 
steel moulds, straight, true, and accurately finished, replaced 
the brass moulds in these roller casting machines; the qual- 
ity of the glue used improved with the need for rollers with 
more strength, elasticity, and resiliency. 

At all times the roller maker has kept up to the demands \ 
made upon him, so that today there is no printing press 
properly designed to perform its functions and operated in 
temperatures where human beings can work that cannot be 
equipped and operated efficiently with the so-called compo- 
sition roller, “non-melt” or “regular” as the case demands. 

Roller cost in a printing plant is so small that it is 
seldom considered in printers’ estimates. Few cost systems 
provide for roller expense, and few printers know what they 
pay annually for rollers; and yet there is a constant cry for 
“Something to take the place of the composition roller.” 

For efficiency and low cost there IS nothing to take its 
place. For indestructibility, longevity, higher costs, and 








Order Rollers for the Season 
in Which They Are to Be Used 
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5 call } 
n Roller Has Survived 


poor printing qualities there are many substitutes for the 
composition roller, and all good roller makers make them to 
satisfy the demand, and make them better than those who 
are not skilled in the art of printers’ roller manufacture. 

For large metropolitan newspapers, the rubber form roller 
and cloth covered composition vibrator and fountain are 
the best. For smaller city newspapers and for high speed 
presses, non-meltable composition is probably worth its 
cost. For the rest of the printing trade, the well made com- 
position roller is supreme. 


SAM’L BINGHAM’S SON MFG. CO. 


| MANUFACTURERS OF 
| PRINTERS’ ROLLERS 
RUBBER ROLLERS OFFSET ROLLERS 
FABRIC-COVERED LITHOGRAPH ROLLERS 
ROLLERS VARNISH AND LACQUER 
NON-MELTABLE ROLLERS ROLLERS 
GRAINING ROLLERS COMPOSITION ROLLERS 
FACTORIES 
Chicago 
Atlanta Dallas Indianapolis Minneapolis 
Cincinnati Des Moines Kalamazoo Pittsburgh 
Cleveland Detroit Kansas City Springfield, O. 
Nashville Houston St. Louis Oklahoma City 


...and NOW is the Time 
to Order for Summer Use 
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a ONE DOLLAR q 


will bring this handy font of 


M& SILHOUETTES 


to your composing room 


(More than 100 separate pieces, 
foundry cast, extra hard metal) 
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Mackenzie & Harris, Inc. 


659 Folsom St. San Francisco 
Enclosed please find $ for which you 


are to send prepaid fonts of M& H Sil- 
hovettes appearing in your advertisement. 








NAME 





ADDRESS 
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“The Graphic Arts Monthly isa) 
the best trade paper Y 1S about 


advertisi 
dium that can be had today ‘bare] 
solely on the number of inquiries re- 
ceived as compared to inquiries re. 
ceived from advertising in other mag- 
azines. K i Vi . 

talph K. oover, Vice-Presj 

Chas. N. Stevens Co. esident 

Chicago, Ill. 

“We are very well pleased with the 
response we had gotten from the smal] 
advertisement which appeared in your 
magazine. You may place the same 
ad in next month’s issue.” 

Dorfmann Brothers 
Corona, N. Y. 

“This magazine is much read in my 
plant, and at the end of the year we 
bind them up in a permanent vyol- 
ume.” George B. Horn 

The Kerr Printing Company 
Chambersburg, Pa. 

“T am lost when I miss an issue 
and find it quite helpful in my work, 
as well as keeping in touch with new 
things that are developing in the 
printing game.” 

O. T. Crosby, Typographer 
Goshen, Ind. 

“The last issue of the Graphic was 
in unusual demand around the plant, 
and I am writing you for two or three 
additional copies.” 

John Edward Cobb 
Western Printing & Litho. Co, 
Racine, Wis. 

“T read your monthly with pleasure 
and afterward pass it on to other 
interested printers.” 

Warren E. Coman, Secretary 
Sacramento Typographical 
Union No. 46 

Sacramento, Cal. 

“T find this magazine most inter- 
esting and instructive.” 

Ray J. Dyer, Secretary 
Oklahoma Press Association 
Oklahoma City, Okla. 

“T wish to say that I think the 
Graphic Arts Monthly is one swell 
little magazine.” 

William A. Miller, Jr. 
Yarmouth Port, Mass. 

“Permit us to say that we enjoy 

reading the Graphic Arts Monthly.” 
Southern Lithographing Co. 
Mobile, Ala. 
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MAKE EXTRA PROFITS WITH OUR 
FLASHY CARDBOARD POSTERS 


: a . 
There’s a market in your community for our card- 
board posters. 14x22 size. 


| We specialize in them; in fact, nothing but! We 
supply them in striking colors out of stock, by return. 
No waiting! You simply imprint as desired. You'll be 


surprised at our low prices—about half what others 
le charge. 

Write today for our new Oatalog—FREE showing 
reproductions in full color of several hundred designs 
for every occasion, such as, Dance, Entertainment, Car- 
nival, 4th of July, Theatre, Football, Basketball, etc 


BOWER SHOW PRINT, 25 ADE ST., FOWLER, IND. 














.| | SPECIAL Spring SALE 


For April and May ONLY 
16” and 19” Advance Paper Cutters 


7 JUST OUT! 
New Slotting Device for Challenge 
| Paper Drills........Price ONLY $50.00 


With this attachment you can now do slot work on your 
own Challenge Drill. 











on 


he 


lt | Write today for details! 

' 
4 3, THE WANNER COMPANY 
» j ¢ 720 Sherman St. CHICAGO 
), 





Established 1875 
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TWENTY YEARS 


During this time BRACKETT 
STRIPPING MACHINES have es- 
tablished a remarkable record in 
sales in the United States and many 
foreign countries. Simple to adjust, 
easy to feed, they produce fine, 
uniform, tightly stripped work and 
operate economically on runs as 
small as 100 pieces. 


For full information write to 


The Brackett Stripping 
Machine Company 


Factory: Topeka. Kansas 
608 S. Dearborn St., Chicago Illinois 
28 W. 23d, New York City 











Tesch Automatic 
Saw Swager 


Authorities acknowledge that 
swaged saw teeth will deliver 
cleaner work, and stand up longer 
than set teeth. Tesch Saw Swagers 
can increase the efficiency of your 
trimmer. 


Write for literature and prices 


Tesch Mfg. Co. I 







Inc. 
2700 S. 20th St. 


Milwaukee, 
Wis. 
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4= 6 . 
& rections 

F. R., East Liverpool, Ohio, writes ex. 
pressing his spelling difficulty occasioned 
through the changes in gender and num. 
ber of these words of Latin origin mean. 
ing “school or college graduates,” “Will 
you,” he asks, “give the forms for sin. 
gular and plural, with respective gen- 
ders?”’ 

Alumnus, masculine, singular; alumni, 


plural. Alumna, feminine, singular: 
alumnae, plural. 


M. B., Holton, Kans., wants to know 
why a plural verb is not used in the 
following sentence: “A hue and cry is 
raised.” 

The old rule has it that singular 
nouns in apposition (hue has the same 
meaning as cry) take a singular verb, 
Similarly, the rule applies when nouns 
connected by and are preceded by each, 
every or no. 


J. W., Irvington, N. J., requests we 
name the distinction between O and Oh. 

O is the vocative form, in direct ad- 
dress, as “Deliver me, O Lord, from the 
evil man” (Ps. 140). It is also. em- 
ployed occasionally to express desire as, 
*O that I could fly!” Oh is simply an 
ejaculation or cry, as, “Oh, I am sut- 
prised!” 


B. T. W., Winnetka, IIl., submits this 
sentence: “I’ll eat the balance of the can- 
dies myself,” with the request that we 
explain why the word balance is incortect. 

Since balance properly implies a dif- 
ference in equality, as in the accounts 0 
an auditor, the correct word should be 
remainder or rest, as applying to objects 
or individuals. 


F. J., Hagerstown, Pa., requests that 
we give the plural of rhinoceros. 
Rhinoceroses. 










\> 
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DIXON ROUTER and TYPE-HIGH PLANER 


Rout S.ase 
Stereotype Casts 
Electrotypes 
Copper 

Zinc 

Linotype Slugs 
Wood 

Rubber 


Linoleum 


SPECIFICATIONS 
Motor—Ball bearing, 20,000 R. P. M., 


fan- 


cooled, ed duty raises and lowers ‘inside 
arm, by hi and wheel. 
Foot Stirrup—(not illustrated) Makes it pos- 


sible to raise and lower the arms by foot action. 
Fixture—Light located at side of motor. 
Switch—On arm; controls light and motor. 
Arms—Solid bronze, nickel plated. 
Bed—Size 25” x 15”. Machined surface. 
Workholder—Locks any size or shape cut. Com- 
plete with—Four blade planer, router bits, type- 
high gauge, light bulb, plug and cord. 





COMPLETE 


‘70! 


Fast 
Accurate 
Safe 
Simple 

and 
Dependable 


All plants should have this machine. 
It does same work as large routers 
and is constructed to give years of 
dependable service. It will pay for 
itself in a short time in sending work 
out to be routed and planed to type- 
high, make-ready on the press and 
improved production. Any plant can 
afford it. Send for further informa- 
tion and payment plan. 


AUTOMATIC SAW SHARPENING CO., 735-41 E. Ohio St., Indianapolis, Ind. 


Sharpeners of Printers and Stereotypers Saws 





Annual REMNANT Sale! 


PRICES SLASHED 


New Foundry Type 
Chases 

Cases 

Spacing Material 
Quoins 


Composing Room and 


Bargains in 

Miehle Cylinders 
Kellys 

Jobbers 

Cutters 

Bindery Machinery 


Special Bargain Opportunities. 





WRITE NOW FOR COMPLETE BULLETIN 





TURNER TYPE FOUNDERS CO. 


CLEVELAND, OHIO 


Salesrooms—Detroit, Chicago 


D. L. Lobdell, Representative 
559 Potomac Ave., Buffalo 


1723 E. 22ND 


Everything for the 
Printer and Binder 
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For want of a nail the Printings Problem, 
shoe was lost’ (Continued from page 24) 

Poor Richard Almanac 1758 you install a cut sizer of the Ortleb type 
BENJAMIN FRANKLIN which planes accurately the back of wood 
Master Printer — believed that mounted cuts and incidentally closes the 
perfection oe ""heeaaee by at- pores of the wood in the process so th 
tention to details. ‘ i , at 
Between good presswork and there is some protection against climatic 
perfect presswork there stands changes. 

a vital detail. Be sure your next . 

job is protected and perfection You can test a cut for rocking on the 
assured by CROMWELL Spe- bottom by using strips of patching tissue 
cial Prepared Tympan. across the corners. Press the cut in the 

Ask for «few samples for center with a finger and determine which 

an) press you have. pieces of the patching paper can be 


moved. If any of them can be moved 
CROMWE LL your cut is rocking even though slightly 
and all the impression you can use will 

». PREPARED not flatten it out. 
Mss I do think that twenty-four and a half 
hours composing rocm time for making 
up, locking up and registering is a bit 
excessive, as I think the job should have 











be am R been done in approximately sixteen hours, 
The Sznwell % . Me € Your makeready time is very favorable 


Paper Company Chicago, 111. and I believe turning a job out, such as 


this, in thirteen hours with two men is a 


CHESTERFIELD satisfactory achievement. 
MAKE-READY TISSUE 











Paper Problems 


(Continued from page 26) 











and only out of order if you break it. 
On the swing type, the person using 
it takes a reading of the room temper- 
ature on one thermometer, wets the bulb 
ae — rd ll of the other in water, swings the pendant 
For Printers .001 Thick—3000 Lin. Ft. around in the ring taking readings of ‘the 





cake thermometers in comparison until the 
15 inch rolls Se ee ee ree $ 6.00 point is reached where the lowest wet 
20 inc AIMEE BORN 8. ~<a é ’ 
img Oth... ...0..-22.0+ 10.00 bulb | reading is reached. Making this 
Be EC MIIES. 5 cs x4 nt vino sine 15.40 test in one part of the pressroom is as 
; » > 9009 ° ° 
z oe og eae Oe easy as in another and the instrument 
or LIthos. . 5) 1iecK—2 zim, ° . 
oes ee “eee $ 7.00 can then be put away in a drawer out 
ae To ere 9.50 of harm’s way. 
SRN, 64ins oene e.ccnees 13.50 : : 
Ne og cnn synae neces 17.50 Answering your question = to the 
FREE—One Stand and Cutter practical benefit of using a hygrometer 
with your initial order when you have no means for humidity 


THE JOHNSTON PAPER CO. control, it is our belief that knowing 


Bhi a ; Pett can geet what your humidity is gives you at least 
O89 Gyenmane &s. eee ee a basis for trying to control your work 
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Your Earning Power is Increased 
when you use a 
Diamond Power Cutter 


When the cost goes down, the profit 
margin goes up . . . That’s how the 
Diamond Power Cutter increases prof- 
its. Speed, Power and Accuracy with 
Safety are Challenge-Diamond fea- 
tures that you cannot afford to over- 
look. The Diamond is an all-around 
money-maker, and you can bank on it 
day in and day out, year after year. 





Investigate now - - - It will pay you. 





Patents———— 














1,836,104———1 ,895,4 40——— 1,923,293 


The Challenge Machinery Company 


Chicago GRAND HAVEN, MICHIGAN New York 

















QUALITY e SERVICE e SATISFACTION 
SPECIAL : 








30 stereo bolster chases, 8 column, 12 
em little used, accurate, true, and like 
new. Regular price $52.50—$28 each. 


Among other things: 


Vandercook model 15 proof press, re- 
built, 12x24 bed complete with auto 
inker $175. No. 20 Rouse lead and slug 
cutters, rebuilt $18. Model 5 Linotype, 
monomelt, rebuilt and guaranteed $975. 
No. 4 Miehle Press 29x41, serial 12,404, 
$1350. Chandler & Price hand fed and 
automatic presses, carefully rebuilt and 
fully guaranteed. 


TYPE & PRESS of ILLINOIS 


632 Sherman St., Chicago 
Film Exchange Bldg., Cleveland, Ohio 
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MEGILL’S 
GAUGE PINS 


The Spring Tongue Gauge Pin 
(Registered U. S. Pat. Off.) 





Price $1.80 doz. 50c set of 3 


Holds securely. Best Gauge 
Pin made. 


Automatic Side Gauge $6.00 ea. 
Gripper Fingers 60c ea. 
Gripper Cross Bars $1.75 & $2.00 ea. 


Double Grip Gauge $1.75 set 
Extension Feed Guide $1.75 set 
Original Steel Gauge Pin %5c doz. 
Flexible Gauge Pin 75e doz. 


Complete Circular on request 


The Edward L. Mesgill Co. 


Established 1870 
761 Atlantic Ave. Brooklyn, N. Y. 





SOME OF OUR OTHER DEVICES — 











INCH | 75c M 15¢M 


INCH | 75c 25M} 20cM 
INCH | 85c |50cM Mj 25c 
INCH | 95c |60¢M 40cM} 35¢M 

GOLD AND SILVER ADDITIONAL 
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by using whatever means na 
offer at the time to allow for 
tion of either too high or t 
midity. 


ture may 
the correc. 
00 low hy. 


Of course, we kno : 

humidity is very rgd pe high « 

. rect be. 
cause nature is making that all around 
your building or your pressroom and you 
are not keeping it out. Although jf you 
have windows open during the time you 
can at least keep some of it out by making 
your windows tight and keeping out as 
much outdoor wet air as possible. Where 
a hygtometer helps most is during those 
periods of the year when the plant js 
heated and the air is dry, much drier 
than you realize. With a hygrometer at 
harid and with readings, say two times 
or three times a day, you can discover 
that first, your temperature may be 8 
and your relative humidity may be 12 
or 15, one of which you know is too high 


and the other you will learn is altogether 
too low. 


If a reading from your hygrometer, 
taken out-doors at the same time, shows 
the relative humidity out-doors to be 40, 
you can attempt to raise your room hu. 
midity by opening windows. Dropping 
the temperature from 86 won’t hurt at 
all, as long as you don’t go below 75, 
You may also discover, by use of a hy- 
grometer, that in the room where you 
are storing paper, the relative humidity 
is greatly different from that of your 
pressroom. 


A hygrometer of the swing type costs 
somewhere a little above $10.60 and offers 
a very practical way by which, at small 
expense, you can at least find out what 
your conditions are and what are the 
possibilities being supplied by the weather 
for correcting them, knowing that at all 
times, paper works best when it is in 
balance with the relative humidity in the 
room and the relative humidity is under 
55 and over 25 or 30. A spread of 15 
degrees of relative humidity makes very 
little difference in the way paper handles 
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and will not cause register trouble or 
roublesome curl or waving condition. 
Therefore, a relative humidity of 35 is 
quite safe, since 59 is the top figure and 
20 would be too low. 


200 Effective Uses 


(Continued from page 16) 
gram, has effectively posterized its an- 
nouncement on an attractive label that 
went out on every bit of mail and on 
every package leaving the factory. 

Service organizations, such as engrav- 
ing houses, insurance agencies, drug 
stores, circulating libraries and other es- 
tablishments which transact a great deal 
of business over the telephone have found 
it expedient to furnish their customers 
with stickers giving their address and 
telephone number, so that they may be 
attached in handy locations for conveni- 
ent reference. Organizations which de- 
liver merchandise by messenger or deliv- 
ety boy find sticker advertising an eco- 
nomical medium for suggesting additional 
purchases. Some companies rely upon 
stickers to help solve their collection prob- 
lems for them, using them to call atten- 
tion to past due accounts in cases when, 
for reasons of policy, they prefer not to 
write a regular collection letter. 

Even the ordinary label has all sorts 
of advertising possibilities, for the mes- 
sage which it carries need by no means 
be limited to the name and address of the 
first which sends a package or to that of 
the individual who receives it. 

There are fully two hundred additional 
ideas that can be sold profitably by print- 
ers to their customers. Our editorial 
department will gladly furnish further 
information along these lines. 





Excellent Program 


Pontiac Typographers, 712 Federal 
Street, Chicago, is to be commended for 
the excellent program it produced for the 
Chicago Progressive Club. The typog- 
taphy is excellent. A feature of the book 
is the spiral wire binding. 





Yes Sir! RELIABLE 


AND A SIZE TO FIT 
YOUR NEEDS 





RELIABLE MAT MOLDING 
AND CASTING EQUIPMENT 
IN YOUR SHOP WILL 
ENABLE YOU TO 


ELIMINATE 
STANDING 
FORMS 


DUPLICATE 
CUTS 


RUN MORE 
THAN ONE 
UP 


CUT 
COMPOSITION 
COSTS 


TERMS TO FIT YOUR PURSE 


PRINTERS 
MAT PAPER SUPPLY CO. 


3628-30 LINCOLN AVE. CHICAGO 


Pioneers in the manufacture 
of mat molding equipment 
for the Printer 


COMPLETE SUPPLIES 
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Howard Bond Folder 


The Howard Paper Company, Urbana, 
Ohio, has recently sent to its mailing list 
an excellently designed and printed How- 
ard Bond folder entitled “After Your 
Salesman Writes up the Order.” 

This company sent us word that it has 
appointed R. M. Myers & Company, Inc., 
of Rochester, N. Y., a distributor of 
Howard Bond, Maxwell Bond and Max- 
well Offset. 








Are YOU interested in 


PAPER 
Job Lots 


Write us on your sta- 
tionery and we will 
send you samples from 
time to time. 





REMINGTON-JENSEN 
PAPER CO. 


667 W. Lake St. Chicago 
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Composing 
Problems 


(Continued from page 20) 


time as you have arrived at a degree of 
experience in handling Printing where 
you can make intelligent selections fo 
yourself. The good printer is in the 
same category as the good physician of 
lawyer — he can be trusted to look out 
for your own welfare. He profits only to 
the extent that his clients prosper. In the 
meantime, while you are learning, | 
would suggest that you read and study 
the best of the national magazines for 
typographical style. They will often give 
you examples of striking layout — usu. 
ally accompanied by the use of plain, 
readable types. A visit to your public 
library is also advisable. There you will 
find many valuable books which will as. 
sist you in your studies. Look in catalog 
or index for books on printing and 
typography. 


Two Good Manuals 


F. J. Christiansen, W. H. Neumann 
and A. F. Bowden, Instructors of Press- 
work at the New York School of Print. 
ing, 240 West 40th Street, New York 
City, have prepared two instruction man- 
uals “Operation of the Miehle Hori- 
zontal” and “Instruction Manual on Style 
B and No. 2 Kelly Presses.” Anyone in- 
terested will be sent one or both of these 
manuals if he will forward postage to 
F. J. Christiansen at the school. 








Write or wire for complete list. 


Cleveland, Ohio 





Practically New Machines. 
For a fraction of their new prices. 


1— Model C Intertype, more than 7000 Serial number............--- $1,900.00 
1—Kelly B Special with extension delivery late Serial..............- 2,350.00 
ea ee Oe ee ots ie ir ie ee 495.00 
== Biome! A SS00. AMGPORBORTRN 5. os x0 0.5.6 5 0.0: 0:5 010s 5 00646 ied e wisewiee 125.00 
1—Hamilton 14000 Steel imposing surface 39x63 with table........- 350.00 


THE M. L. ABRAMS CO. 


1639 Superior Ave. "Your Supply House” 





All items subject to prior sale. 


Telephone CHerry 1310 
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Photoengraving 


(Continued from page 8) 


choice of screens from which printing 
plates can be made for various classes of 
paper. 

To the chemist may be given the credit 
of perfecting the materials necessary for 
improved photographic processes, espe- 
ally the rare dyes required for color- 
gnsitization of photographic plates and 
films. 

The metallurgist in turn secured bet- 
ter and purer forms of zinc and copper, 
as well as new alloys for recent electro- 
lytical etching methods. He also per- 
fected systems of rolling metal absolutely 
fat, in order to attain a smooth and uni- 
formly surfaced printing plate. 

To the mechanic fell the lot of build- 
ing and erecting the new and imposing 
process cameras, the etching machines, 
routers, saws, bevelers and other me- 
chanical accoutrements of the well 
equipped photoengraving shop. 

Lastly, the technician labored towards 
the improvement of photographic meth- 
ods; perfection of devices for accurate 
calculation of halftone exposures; devel- 
opment of modern photo-printing proc- 
esses such as “cold enamel,” and other 
recent technical advancements in photo- 
engraving. 

What wonderful improvements their 
combined efforts have created! From the 
early halftones which were laughed at in 
derision by the supremely confident 
wood engraver, photoengraving has grown 
to be the most widely accepted means of 
pictorial reproduction in the field of 
printing, 

It has been the main factor in improv- 
ing the appearance and arousing the read- 
et’s interest of his daily newspaper. Try 
to picture a modern metropolitan daily 
without pictures! Through the aid of 
telephony, photoengraving is able to pre- 
sent before our eyes the events of the 
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without cost. In the meantime, 
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April 
day, which would have taken days and 
weeks by old methods — at their bes 
those methods would have totally lacked 
the vigor and realistic atmosphere of the 
newspaper halftone. 

Photoengraving has proven the world’s 
most convincing salesman. What verbal 
picture, what description in cold type 
could possibly compete with a photo. 
engraving in displaying the merits of 
any particular article of merchandise? 

Turn to your favorite magazine. Note 
how literally photoengraving has recte. 
ated and reproduced the best efforts of 
the designer and manufacturer, pictorially 
speaking. How it shows the products of 
the world in their true light — convey. 
ing a visual and comprehensive idea of 
quality, of utility and of artistic beauty, 

How easier it is for the printer to 
weave an attractive typographic story 
around a beautiful photoengraving — and 
how much more appealing the joint ef. 
forts of the printer and engraver appear 
to the general public! 

Photoengraving has made the mag. 
azine and periodical a subject of enchant- 
ing interest. Not only in the advertising 
pages, but also in the text proper. The 
novelist and writer can by a well-chosen 
illustration, graphically portray the joy 
or tragedy of some particularly thrilling 
moment in the novel or of actual world 
events. 

We must by no means forget the world 
of color, and the influence photoengrav- 
ing has wielded in the graphic arts to- 
wards the ever-increasing use of color as 
a means of pictorial expression. 

Before the advent of the photoengrav- 
ing, the employment of color in letter- 
press printing was very limited indeed. 
Most of the color work of that time was 
lithographically produced, and while 
many beautiful specimens were created 
(at a tremendous consumption of time 
and labor), even the lithographer of to- 
day is willing to admit that the gaudy 
chromolithographs of the nineteenth cen- 
tury pale into insignificance when com- 
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red to the modern three- and four-color 
halftone. 

The development of color process en- 
graving opened a new vista of beauty in 
the graphic arts. It enabled the adver- 
tiser to show the beauty of his met- 
chandise in its true colors. In addition 
to commercial applications, color print- 
ing also enriched the intellectual side of 
everyday life. 

It permitted the reader to be instantly 
transported mentally to foreign lands, 
and through the medium of the color 
photoengraving, to enjoy in a measure 
the beauty of far climes; to study the 
racial characteristics of strange peoples 
of the globe; and, to become acquainted 
with the fauna and flora of the sky, the 
earth and watery depths. 

Who can accurately measure just how 
much assistance photoengraving has been 
to the printer in these channels? Could 
the printer possibly hope to create the 
interesting and instructive textbooks of 
our schools, the attractive and alluring 
travel booklets of our transportation 
companies, and the current educational 
publications without resorting to the use 
of single and multi-colored photoen- 
gravings? 

Photoengraving then has added to the 
pictorial beauty of printing by supplying 
illustrations that enhance the attractive- 
ness of the printed pages. It has afforded 
the printer a means whereby he can most 
convincingly impart his message to the 
reading public. It is a means, the full 
import of which is just beginning to be 
realized, and no man can predict to what 
heights of pictorial perfection it will 
eventually lead the entire graphic arts. 

Great as the influence of photoengrav- 
ing has been from an artistic viewpoint, 
it has exercised just as great an influence 
in the actual mechanics of printing. 

Through the use of the halftone plate, 
new and improved methods of stereotyp- 
ing and electrotyping were developed. 
Presses and printing equipment also had 
to be improved in order to faithfully 
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Thoroughly re-manufactured Typewriters, 
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Checkwriters or any other Office Device or 
Supplies from 25% to 50% less than the 
new price. They work, look and are guar- 
anteed as new for one year. 
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INC. 
Suite 500, 190 N. LaSalle St., Chicago, Ill. 
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of color printing were in turn ne 
— occasions to which the pri 


Precision 
ady, and 
Cessitated 
Nter arose 


with commendable facility and perse 
verance. 
But the influence of Photoengraving 


did not end even in the actual Pressroom 
It went much farther than that, [t . 
dered the ink manufacturer to compound 
newer and more improved types of inks. 
it aimed at the standardization of big. 
ments in color printing; and it caused 
the paper industry to perfect suitable 
papers for attractively printing fine half. 
tone photoengravings. 

Impressive as the joint progress of 
photoengraving and printing has been, 
the best is still before us. Measured in 
the lapse of time, we are still in ou 
infancy. Further improvement of letter. 
press printing can only result through 
still closer cooperation between the printer 
and the photoengraver — complete co. 
ordination of their efforts will be the 
best augury for a still more glorious 
future in the graphic arts. 

(Note: Questions on photoengraving 
will be answered in these columns, par- 
ticularly those queries which are of gen- 
eral interest to the industry. Questions 
will be answered in due rotation of te- 
ceipt, but no guarantee of publication 
is expressed. All queries should be sent 
to the Editorial Offices of this publica. 
tion, and those desiring a personal reply 
must not fail to furnish stamped and sel}: 
addressed mailing enclosures.—Editor) 
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Stereotypings 


(Continued from page 10) 


is true that other systems have been 
developed but their general impracticabil- 
ity has made them of little consequence. 

In the first place, the wet mat system 
derives its name from the so-called wet 
mat, which is built up of layers of blotter, 
tissue, and so forth. The tissue is the 
face side and each layer is held together 
by paste. The original method. of mold- 
ing it was to beat this mat, in a very 
wet and plastic condition, into a form 
by means of a beating brush. Later, 
however, the rolling machine was devised 
in order to speed up the work, partic- 
ularly in newspaper plants. Copying the 
idea of the beating brush and improving 
upon it, automatic beating machines were 
developed. Whichever method is used, it 
is necessary to dry the mat on the form 
under heat and pressure. Due to lack of 
care, poor equipment, and lack of knowl- 
edge of this drying operation, much type 
has been damaged by too much heat or 
too much pressure or both. While some 
stereotypers have made many _ experi- 
ments with this drying operation and 
have made many wet mats from one type 
form without damage, the fact still re- 
mains that because of the general lack of 
proper knowledge and control, the er- 
roneous impression seems to be rather 
widespread within the printing trade that 
the wet mat system is unsatisfactory be- 
cause of the damage to type. As a matter 
of fact, there is written record that years 
ago it was proved that any damage to 
type was unnecessary. 

This wet method has been discarded 
for newspaper work because it is slower 
than the dry mat system. However, 
here as with so many things, the question 
of speed versus quality arises. The wet 
mat system still remains superior in 
quality to the dry and the additional few 
minutes required for a completely molded 
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a good profit. If interested, circular and 
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and dried wet mat is inconsequential to 
any but a newspaper plant. 

The second system we are considerin 
is the dry mat system. This system ; 
decidedly different from the wet ae 
system in many features. In the first 
place, the mat itself is solid and not 
built up in layers. Secondly, the dry mat 
has a great deal less moisture content: in 
fact, only enough to make it pliable 
Again, the molding of this mat cannot 
be done by a beating brush, rather 
rolling machine must be used. The us 
of the rolling machine is the only oper. 
ation of either system that is analogous, 
The drying operation, also, is very much 
different. The dry mat is not dried on 
the form, but is removed immediately 
after molding, placed in a scorcher, and 
dried in a minute or so as against the 
five to fifteen minutes required by the 
wet mat. 

Speed is the great virtue of the dry 
mat which is, of course, a prime require. 
ment for a newspaper plant. However, 
the use of the dry mat is not limited to 
newspaper work alone, because for cet- 
tain grades of commercial printing the 
dry mat fits admirably and with very 
little investment in equipment, it returns 
large profits, although for superior grades 
of work, it is not as satisfactory as the 
older wet mat system. 

The direct pressure system mentioned 
heretofore as the third system, and as a 
great advance, is truly that. It combines 
the best features of the wet and dry mat 
systems and adds important ones of its 
own. 

The one important difference between 
this and the wet or dry system is that 
there is no rolling or beating action, the 
mat being impressed directly into the 
form. In other words, with the mat on 
top of the form, and with the molding 
cushion on top of the mat, as in the dry 
mat system, the form is placed between 
the two platens of a direct pressure mold- 
ing press. Then pressure is applied, the 
pressure being developed by either me- 
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chanical or hydraulic means, and the mat 
, molded and impressed to a predeter- 
mined pressure. Obviously, the action of 
directly impressing the mat is superior 
to the actions of either beating or rolling. 

For the drying operation, one of the 

ood features of the wet mat system is 
adopted, that is, drying the mat on the 
form and that without damage because 
of a predetermined heat and pressure. 
This method; unlike the dry mat system 
of drying, insures a flat mat with integ- 
tity of reproduction and eliminates 
shrinkage. 

Although the drying is under pres- 
sure and heat like the old wet mat sys- 
tem, even better is the feature of molding 
and drying in one operation — that is, 
the direct pressure press is at one and the 
same time a molding and a drying press. 
For the drying operation the lower platen 
of the press is fitted with electric heating 
units that are thermostatically controlled. 
By way of explanation, the molding and 
drying operation is as follows: the form 
with the mat and molding cushion placed 
on it is placed between the platens of 
the press; a predetermined pressure is ap- 
plied and held for a few seconds; the 
pressure is then greatly reduced to an- 
other predetermined pressure for the dry- 
ing operation which requires from five to 
fifteen minutes approximately, depending 
upon the temperature of the lower platen 
and whether a type-high form or a shell 
plate is being molded. The drying action 
is the heating up of the form sufficiently 
to drive the moisture out of the mat and 
up into the molding cushion. 


One of the outstanding features of the 
direct pressure system is the type of mat 
used. This mat is solid like a dry mat, 
but is used wet like the wet mat. How- 
ever, it has a feature very distinctive from 
both, in that it has a chemically coated 
surface in which the impression is made. 
This feature makes possible the exact 
teproduction of the finest detail. In fact, 
the molding of 133 line screen halftones 
can be done perfectly. 
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This direct pressure system has bee 
brought to us from Europe and os 
proved so successful that many high 
grade publishing and printing houses of 
this country have and are adopting jt 
Many of our magazines are being com, 
pletely printed from stereotype plates 
The inside copy and cuts as well as the 
color process plates on the covers arte be. 

ing duplicated by stereotype plates, 

There are two reasons for this, firs 
that all three stereotyping methods yill 
produce stereotype plates at approximately 
half the cost of electrotype plates, and 
secondly, not only is the direct pressure 
stereotyping system superior to either the 
wet or dry mat systems, but also it has 
the inherent qualities necessary for the 
making of printing plates, which it doe 
with speed and excellence. 

The direct pressure molding and dry. 
ing press is not the only improvement in 
the stereotyping art, however. A new 
and better type of casting box and shay. 
ing machine have been developed, stereo. 
type plates are having nickel and chro. 
mium deposited on them, etcetera. These 
advances will be described in later articles, 
The main purpose of this article is to 
describe and compare the three methods 
of stereotyping, for a rapid development 
of interest throughout the country on the 
part of letterpress printers in modem 
stereotyping methods is very evident. 

The writer’s hope is that he has given 
a better understanding to the reader of 
some phases of the stereotyping art. 
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In order to be of further help, it 
is planned to continue this discussion 
of stereotyping each month in the 
Graphic Arts Monthly under the title 
of “Stereotyping Problems.” This will 
be in the form of a “Questions and 
Answers” section, with a short dis- 
cussion in addition, of some phase of 
stereotyping both of which we trust 
will not only be of interest but also 
of benefit to the reader.—Editor. 
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Albumen Plates 
(Continued from page 12) 


method, that is, the parts of the image 
which were originally formed by the ac- 
tion of light are removed from the plate 
and in their place is substituted a layer or 
flm of litho ink. 

At the outset, it must be stated that 
compared to the albumen plate, the deep 
etch plate might almost be termed 
“Chinese” in nature — everything except 
the actual position of the image is in 
reverse to that of the albumen plate. 

Instead of a negative (as with al- 
bumen), a positive is used for deep etch. 
This may be either line or halftone. In- 
stead of coating the plate with a solution 
of bichromated albumen, other colloids, 


such as gum arabic or fish glue are used. | 


Employment of these substances in 
marked quantity would be fatal in an 
albumen plate, because the image would 
have very little resistivity and would be 
prone to leave the metal when subjected 
to the wear of the inking and damping 
rollers. 

But this very feature is the one that 
is utilized in deep etch. In other words, 
what is desired is a light-hardened image 
that can be quickly removed from the 
plate at the proper moment of routine. 

In deep etch platemaking the metal 
plate is coated with a solution of bichro- 
mated gum or glue, after which it is ex- 
posed under a positive. Development can 
be effected with water as in the albumen 
process, but the developing ink is omitted, 
and in its place a varnish or other protect- 
ing medium is usually applied so as to 
strengthen and re-inforce the image 
against the action of the acid used for 
actual deep etching of the plate. 

When development has been com- 
pleted, the image is dried and the plate 
then etched in solution of ferric chloride 
or similar mordants. These attack the 
exposed metal which is not protected by 
the varnished and insoluble film of light- 
hardened glue or gum. After etching, the 


parts not intended to be represented in | 
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the printed impression are gummed oy 

t 
after which the entire plate is coated with 
an ink-attracting varnish spread ypj. 
formly over the surface. 

Now comes the reversal of the image: 
the negative image resulting from print. 
ing a positive image must be transformed 
into a positive printing image in order to 
be correctly represented in the Printed 
impression. This is achieved by immers. 
ing the entire plate in a water bath, pref. 
erably rendered slightly alkaline. 

In this bath the glue or gum image js 
caused to loosen its hold on the metal 
and thus be removed from the plate 
leaving a positive ink-attracting image on 
the metal press plate. The ink-attracting 
image is then converted into an actual 
printing image through the application of 
rubbing or rolling-up ink, when it is then 
ready for the press after the usual litho. 
graphic preparatory operations of etching 
and gumming have been performed. 

In the deep etch plate we thus have the 
ink in contact with the metal, with no 
vestiges of the original exposed and light. 
hardened photomechanical image remain. 
ing on the plate. There is another ad- 
vantage accruing from this principle: in 
the albumen plate it is impossible to en- 
tirely remove the semi-soluble halo ot 
border around the halftone dots and lines, 
simply because they have been hardened 
just enough to prevent their removal by 
any except very drastic means. But these 
semi-soluble parts later wear away on the 
press, particularly on long runs. 

In the deep etch plate this difficulty is 
eliminated primarily because the entire 
colloid image has been removed, and the 
dot or line remaining on the plate after 
reversal represents a true and _ accurate 
printing surface—not one slightly en- 
larged by a border of semi-hardened al- 
bumen, the durability of which must 
always be a questionable factor. 
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ze; ago. R. T. Porte. oric- Is the deadline for the 33144% allowance 
nt: Seventeen “ ph j d ; & offer made in the March issue on the 
ed inator- of the Franklin, and now presi- j...ous Riebe Self-locking Register 
to dent of the Porte Publishing Company a a 
ed of Salt Lake City, issued the first sec- Order direct from 
. tions of this world-famous work — mod- 
| ee ae tacd ‘wide tte ©THE RIEBE QUOIN CO. 
present sizable catalog. Then, it was 122 N. Lamon Ave., Chicago, Il. 
is merely a limited price list — today, it Write for circular. 
al lives up to its name by being a veritable 
te catalog of the printing business insofar 
a as the all-important feature of price- E TIME 
ng making is concerned. 
lal The Franklin Printing Catalog now 
of comprises forty sections, covering almost Pe MONEY 
en every conceivable form of letterpress an 
0. printing, and even includes one on steel 
ng die engraving and others on binding and Stop delays due to offset, sticking, 
bindery operations. Aside from the sec- a ve ne off ae + i Mg 
‘ ' ' ° troubles. iminate muc slip-sheet- 
he tions, which offer rapid and accurate in- Pigg: oR ghee gli me is 
no formation on pricing, the catalog features hurry-up jobs, quick back-up, better 
It: valuable instruction and pointers on ey and snappier print, 
. : . wit ] the new scientific 
n- such subjects as proofreading, paper i cntiensega i ot ay Arg lingegecse 
d- stock, copy and type, hour rates, etc. INKWORK because INK WORK 
_ . e ° ” 
in Mr. Porte is as well known to the a ink — po gg lens tg 
oe ine oaks : eading printer : 
n printing trade and publishing profession iy lg 8 ace ey 
or as is the Franklin Catalog, for he has 
es, not only been an outstanding printing 
d 
e cost expert for many years, but has trav- 
by eled widely, lectured before distinguished ee e°@ 
be ; : , . 
te trade gatherings in America and foreign CMAKES (x Woan Bate 
lands and exerted a notable leadership 
in bettering the economic conditions of INKWORK PRODUCTS CO. 
As printing and printers in all parts of the 715 So. Dearborn St. Chicago 
nad country. 
he 
et 
te ¢ r f t 
" owan Fertorators 
a. for VERTICAL and ALL CYLINDERS 
ist We have been using the Cowan Perforators 
on both our Kelly and Miehle Vertical 
presses for the past year. We have had 
_ excellent results with same and do not 
hesitate to recommend them. TERMINAL 
«, PRESS, Los Angeles. 
tes See your dealer or write us direct 
™ Morgan Expansion Roller Truck Co. 
» P. O. Box 216, Hollywood, Calif. CoWAN PERFORATOR ON MIEHLE VERTICAL 
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Fox River Literature 

The Fox River Paper Company, Ap- 
pleton, Wisconsin, has mailed out an at- 
tractive piece of literature headed, “A 
New Yardstick for Industrial Buying.” 
The main text of the piece which is to 
the effect that discerning buyers will 
under the “New Deal” weigh very care- 
fully a number of factors that enter into 
the manufacturing of products, was re- 


produced by special permission of the 
B. F. Goodrich Rubber Co. 








MEYERS 
Self-Adjusting 
ROLLER BACKER 


Most versatile 
hand roller back- 
er in the world. 
Produces backs of 
fine workmanship 
appearance, with 
better opening 
quality. Equally 
efficient on edi- 
tion or library 
rebinding work. 
Users claim it is 
the easiest ma- 
chine to operate 
without fatigue. 





(Air-clamp model also available.) 


L. W. MEYERS COMPANY 
1828 Milwaukee Avenue 


Chicago, Ill. 








April 


i 


New Gummed Papers 
The Gummed Products 


Troy, Ohio, manufacturers o 
paper and cloth, has recently 
two grades of gummed paper 
for use on surfaces where an 
gummed paper is not suitable. 


Grade No. 326 has an adhesive tha 
will stick to aluminum. After making 
a thorough test, one of the largest many. 
facturers of aluminum ware recently te. 
ported that this paper is satisfactory jn 
every way and that the gumming dog 
not stain the aluminum. 


The adhesive in this particular cay 
does not require any special solvent and 
will stick readily when moistened with 
water. It will not “block” or “cake” 
together. 


Grade No. 317, the other special ad. 
hesive, has been especially prepared for 
sticking to inked surfaces, paint, tin, 
varnish, and other similar surfaces that 
are slightly oily or greasy. 

The Gummed Products Company has 
spent a considerable portion of its twenty 
years in business in experimenting and 
developing special adhesives for a num- 
ber of surfaces requiring special atten- 
tion. A large and completely equipped 
laboratory devotes a large part of its 
time to adhesive research. The Company 
also makes it a point to study a custom- 
er’s requirements, even to developing a 
particular kind of gumming to suit 
specific needs. 


Company, 
f gummed 
developed 
especially 
ordinary 
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1-21 St. Clair Place 








Sinclair an$“Valentine Co, 


FOR ALL PRINTING PURPOSES 


Branches in Principal Cities 
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3-3 s=3 New Yerk 
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“Qucom” and “Quper” 


s, J. Culotta, with a background of a 
number of years in the printing field, has 
recently applied for a patent on what he 
calls “Qucom” and “Quper.” This is the 


NEW 
AMERICAN 


5 column with or with- 
out melting pot. 


$00 
PER WEEK 


Ask about the 

American Saw too. 
American Mfg. Concern 

U.S. 131 at MCRR-1 lamazoo, Mich. 












AUTOMATIC JOGGING 
MACHINE ae 















casting of a quotation mark and a period 
or comma on the same body so as to 
eliminate controversy and unsightliness 
where quotation marks usually precede or 
follow punctuation marks. 


Goudy Reprint For Interleaving Single 

The Strathmore Paper Company, West Sheets. Fully Guaran- 
Springfield, Massachusetts, has recently teed. 
distributed a limited number of reprints 
of an article about the famous type de- Write today for complete information 
signer, Frederic W. Goudy. The title of 
the booklet is ‘‘Glorifier of the Alphabet, Stolp-Gore Company 
Frederic W. Goudy.” ‘ 710-712 W. Jackson Blvd., Chicago, III. 














Sleight’s INKS for 


PRINTING AND LITHOGRAPHING 


PROCESS TREATED INKS prevent offset and sticking 
i ODORLESS INKS for Food Wrappers, etc. 
HIGH LUSTRE GOLD-ALUMINUM INKS 


SPECIALTIES: Wax Compound, Reducers, Driers, Type and Roller Wash 


SLEIGHT METALLIC INK COMPANIES, INC. 


FACTORIES: PHILADELPHIA AND CHICAGO 
BRANCHES: NEW YORK, WASHINGTON, PITTSBURGH, CINCINNATI, VILWAUKEE 
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Field for Printers 


William Guy Martin, Chicago District 
Manager of Harris-Seybold-Potter Co., 
told members of the North Side Printers’ 
Guild, Chicago, recently, that “the printer 
who is not leading prosperity by up-to- 
date equipment, advanced methods and 
ideas, will not get his share of prosperity 
when it is really here.” Mr. Martin said 
that no recent development meant more 
to the average printer than the offset 
jobber. Facts and figures showed the en- 
larged field opened for the printer, and 
his substantially increased profits. 

“The offset jobber,” Martin said, “en- 
ables the average printer to successfully 
compete with all other printers.” 








Satisfaction 
Guaranteed 


No. 4 Miehle with Dexter Suction 
Pile Feeder Compl. Unit 


14 x 22 Colts Armory Press 

14 x 22 Universal Cutting Press 
Gordon Presses all sizes 

38” Oswego H.C. Paper Cutter 
Latham 20th Century 114” Stitcher 
No. 4 Boston %” Stitcher 

Small Cylinder Presses 
Newspaper Presses 


* 


Printers Machinery 


Corporation 
414 So. Clinton St. CHICAGO 











New Raised Printing Machines 


Wood, Nathan & Virkus Co, Jy 
112 Charlton Street, New York Cin. 
announces two new Raised Printing M, 
chines, the Virkotype Simplex and the 





Simplex Junior. In its communication 
to us, the company states that these ma. 
chines, which meet all requirements of 
the small and medium sized print shops 
are the result of work toward the devel. 
eping of machines that would be truly 
outstanding and that would minimize 
troubles experienced by those producing 
Raised Printing. 


“Hand Composition” 
Although it was published in 1931, 


we have just recently taken time to go 
through Hugo Jahn’s book, “Hand Com. 
position.” It is one of those books that 
in our opinion always makes a very 
worthwhile acquisition to the library of 
anyone interested in the graphic arts. Its 
more than 300 pages are packed with in- 
formation for the compositor and printer 
who wishes to be well-informed on the 
subject of composition. Mr. Jahn, how- 
ever, tells not only about this subject, 
but has some very interesting chapters on 
the history of typography and printing 
and one on the manufacture of printing 
papers. The book is published by John 
Wiley & Sons, Inc., 440 Fourth Avenue, 
New York City. 





-L-ROESSLER 


rubber Pu 


Junting Plates— 





& C/): 


Phone MONnoe 1412 - 400 N. SANGAMON ST. - CHICAGO, ILL. 
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‘Well Worth the Money” 


writes the Babcock Company, Inc., Fort 
Worth, Texas, after receiving its copy of 













Direct Advertising and the Printer 
By Albert Highton 
Price, $1.00 


Other BooksY ou Should Have 


The Twentieth Century 
Encyclopedia of Printing 


about which Edward H. Hughes of 
Valparaiso, Chile, S. A., writes, “I 
find it all you claim it to be, and ex- 





ceedingly useful.” ...... Price, $5.00 


The Practice of Presswork 
By Craig R. Spicher. A limited 


number of copies as a special serv- 
a Giang wie tush 'viere eka $4.00 


Estimating for Printers 


By Edward Gallaway. Covers all 
operations of estimating in detail. 
Price, $5.00 


How to Price 
Job Printing Properly 
By Edward Gallaway. More than 


4700 prices covering commercial 
job printing......... Price, $2.50 
Both books by Gallaway 

Price, $6.50 





Photo-Engraving in Relief 


By W. J. Smith, E. L. Turner and 
C. DD. Ballets . 00556 Price, $3.75 


Printing and the Allied 


Trades 


By R. Randolph Karch with an 
Introduction by John Clyde Os- 
| EE en: Price, $1.50 


Questions and Answers 


A discussion of pressroom problems. 
By Thos. E. Dunwody and E. A. 
ee ore Price, $2.00 


Please send Money with Order 





Graphic Arts Publishing Co. 


608 South Dearborn Street 
CHICAGO 
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HOTEL DIRECTORY 


These hotels are recommended as Graphic Arts Headquarter 











BUFFALO, NEW YORK 
HOTEL LENOX 
Clarence A. Miner, President 
140 North St., near Delaware 
200 rooms Rates from $1.50 


CHATTANOOGA. TENNESSEE 


OTEL PATTEN 
John E. Lovell, Manager 
Coffee Shop and ‘Dining Room 
Food at Popular Prices 
Rates from $2.00 





410 outside rooms 


CHICAGO, ILLINOIS 
HARRISON HOTEL 


Free Radio—Circulating Ice Water 
Garage with direct entrance to lobby 
400 rooms with bath Rates $2.00 and 2.50 single 








io athe 8 OHIO 
E CARTER HOTEL 
oe B. Taylor, Managing Director 
Prospect near E. Nint 
600 rooms 


Rates from $2.50 
DENVER, COLORAD 
HOTEL SHIRLEY-SAVOY 
E. C. Bennett, Manager 
Broadway at 17th St. 
Rates from $1.50 





400 rooms 


INDIANAPOLIS, INDIANA 
HOTEL LOCKERBIE 
Arthur Zink, Managing Director 
121 S. Illinois St 
200 rooms 


Rates from $2.00 
KANSAS CITY. MISSOURI 
HOTEL KANSAS-CITIAN 


R. F. Marsh, Manager 
Rates from $2.50 











LOUISVILLE, KENTUCKY 
HE SEELBACH 


John S. Brannin, Manager 
Walnut and Fourth Sts. 
500 rooms Rates from $1.50 


MILWAUKEE, WISCONSIN 


HOTEL PLANKINTON 
J. N. Hoffman, Manager 
60S N. Plankinton Ave. 
300 rooms Rates from $2.00 











MINNEAPOLIS, MINNESOTA 
ANDREWS HOTEL 


Theodore F. Stelten, M 
Hennepin and jae 


Rates from $1.5 


—— 


325 rooms 
OMAHA, NEBRASKA 
HOTEL SANFORD 


Frank Gore, Manager 
1913 Farnam St. 
300 rooms Rates from $1,50 


PHILADELPHIA, PENNSYLVANIA __ 
HOTEL ADELPHIA 


David B. Provan, Managing Director 
Chestnut St. at 13th 
400 rooms Rates from $3.00 


PITTSBURGH, PENNSYLVANIA 
ROOSEVELT HOTEL 


Francis W. Parke, Manager 
Center of Triangle 
Rates from $2.50 











600 rooms 


ST. LOUIS, MISSOURI 


HOTEL MELBOURNE 
O. P. Greathouse, Manager 
Lindell Blvd. at Grand Ave. 

400 rooms Rates from $2.50 


SAN FRANCISCO, CALIFORNIA 
HOTEL FRANCISCAN 


Stokely Wilson, Manager 
350 Geary St. 
Rates from $1.50 








175 rooms 


SEATTLE, WASHINGTON 
NEW HOTEL HUNGERFORD 


Earl Hungerford, Managing Director 


Fourth & Spring Sts. 
200 rooms Rates From $2.00 








WASHINGTON, D. C. 


HOTEL HARRINGTON 
Douglas C. Shaffer, Manager 
11th and “E”’ Sts. N. W. 
300 rooms Rates from $2.50 


| 
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$1.50 


$3.00 


$2.50 


2.50 


1.50 


2.00 
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ADVERTISING 


er 

ARD, blotter and house organ copy, 
wad — cuts for the printer’s own ad- 
ertising. Exclusive territories open. Write 
ior pooklet. Theodore T. Jonas, 168 West 


gdth St., New York. 
—————— 


ADVERTISING CALENDARS 


7HE NEW ENGLAND CALENDAR CO., 17 
Sudbury St., Boston, Mass., offers to print- 
ers a high grade 5c Calendar line for 1935 
suitable for every line of business. A real 
money making proposition. Particulars will 
he mailed upon request. Write today. 

















BOOKS 


ATTENTION, PLEASE — “Tips on Press- 
work,”’ Cylinder and Platen presses, written 
from more than 19 yrs.’ pressroom expe- 
rience, is ready for you. 98 pages, 75 arti- 
cles. Don’t delay, order it NOW. Sent post- 
paid, $1. The Graphic Arts Monthly, 608 
S. Dearborn St., Chicago, Il]. 


BOOKBINDERS EQUIPMENT 


PUNCHES, dies, tab cutting knives and at- 
tachments, paging and ticket numbering 
heads, perforator dies, ete. for any make 
machine. P.A.Juul, 302 Sheldon St., Chicago. 


BROADSIDE SEALING MACHINES 























————— 


ADVERTISING THERMOMETERS 


A PROFITABLE SIDE line for printers— 
Selling Advertising Thermometers. Big 
discounts. Write Dorfmann Bros., 33-12 
106th St., Corona, N. Y. 


AGENTS WANTED 


ESTABLISHED AGENT with allied line to 
sell embossed paper and metal labels. One 
who can contact jewelry, perfume, candy, 
liquor mfg. or wholesalers. Liberal commis- 
sion. Write Attleboro Prt. & Emb. Co., 
Attleboro, Mass. 


AIR CONDITIONING 


HUMIDIFYING—COOLING—DEHUMIDIFYING 
Write for illus. pamphlet entitled “Air Con- 
ditioning and Humidity Control.’”’ B. Offen 
& Co., 608 S. Dearborn St., Chicago. 





























THE SPEEDISEALER seals 9,000 pieces 
per hour. Murphy Specialty Co., 212 So. 
Third St., Milwaukee. 


BRONZING MACHINES 
STRAIGHTLINE BRONZER hooks onto any 
modern printing or lithographic press. Send 
for descriptive circular. C. B. Henschel 
Mfg. Co., 229 W. Mineral St., Milwaukee. 


BUSINESS CARDS 


45c PER M —weddings — 90c per 100 
sets — also ordination, school announce- 
ments, etc. Samples from Spencer Paper 
Company, 661 Broadway, Brooklyn, N. Y. 


CALENDAR PADS 


THE SULLIVAN PRINTING WORKS Com- 
pany, 1058 Gilbert Avenue, Cincinnati, 
Ohio Calendar pads now ready for ship- 
ment; the best and cheapest on the market; 
write for sample books and prices. 
































ANNOUNCEMENTS 


WEDDING invitations and announcements, 
Engraved and raised printed; prices and 
samples sent on request. STAUDER ENG. 
C0.,4130 Belmont Ave. Dept. 434, Chicago. 











ART 
STOCK CUT CATALOG 


showing thousands of ready made cuts; it 


is free; write today. Cobb Shinn, 40 Jack- 
son Place, Indianapolis, 








DRAWINGS AND CUTS made to order. 
Oressman, Washington, New Jersey. 








CHALK OVERLAY PROCESS 


LEADING PRINTERS and publications now 
use Chalk Relief Overlays for all halftone 
makeready. Great improvement over slow 
hand-cut overlay methods. Low cost, saves 
time, improves quality. Apply on company 
letterhead for free instruction book and 
prices. A. M. Collins Mfg. Co., 226 Colum- 
bia Ave., Philadelphia, Pa. 











Get Your PRINTERS SUPPLIES 
From THE GLOBE TYPE FOUNDRY 
Type — Economy Quads — Brass Rule 
New Address: 320 S. Jefferson, Chicago 














WE Pay CASH 


fOF GOLD RUDDERS, SILVERWASTE, HYPO SOLUTION 


THOMAS J. 


DEE& CO. 


PRECIOUS METAL REFINERS 
55 E.WASHINGTON $T. 
CHICAGO 
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COMMENCEMENT INVITATIONS 


COMMENCEMENT INVITATIONS and other 
engraved stationery. Samples with discount, 
to printers. Siegrist Engraving Co., Hayes 
Bldg., Kansas City, Mo. 


COMMERCIAL STOCK CUTS 


“A CUT FOR EVERY THOUGHT.” 
50c for 208 page catalog. Also 64 page 
free supplement. Commercial Cut Co., 20 
Vesey St., New York. Established 1906. 
ELECTROTYPE STOCK CUTS. Calendar 
Plates, and Borders. Free Catalog mailed 
on request. California Electrotype Co., 360 
So. L. A. St., Los Angeles, Calif. 
TYPEPS—-A Beautiful Catalog of Art and 
Commercial Stock Cuts. Price 50 cents. 
Order Now. Horace P. Brouillet Syndicate, 
30 East Sup. St., Duluth, Minnesota. 


ou COMPOUNDS 


QUICKSETTING NON-SMUT COM- 
pound—Prevents offsetting, crystal- 
lizing, rubbina off, does not dry on 
press, stops picking and filling. Will 
not affect body or color of the most 
delicate tints. Works equally as well 
in offset, lithographic and letter press 
inks, black or color. Please state how 
many cylinders and iob presses. Send 
for free sample. Harry J. Hodges, 
Northbrook, Ill. 


- DECKLE EDGING MACHINES 
BENCH TYPE MACHINE, moderately 
priced. Send for circular. Lester & Wasley 
Co., Box 4X, Norwich, Conn, 

___ EASELS AND GUMMED SEALS 
EASELS FOR WINDOW AND COUNTER 
cards. Seals in var. col. for sealing folders, 
etc. Send for prices. WESTCOTT PAPER 
PROD. CO., 1042 14th St., Detroit. 
ws ENGRAVERS > 
WAX ENGRAVINGS, Finest Quality-Econ- 
omy in ruled forms or charts. W. J. Lewis, 
Inc., 1213 W. Third St., Cleveland, Ohio. 














Send 






























































AN UNUSUAL BARGAIN! 


FORTY-TWO INCH 
HAMBLET 
ROTARY SHEET CUTTER 


This Hamblet Rotary Cutter 


for cutting paper into sheets 


from eontinuous rolls is in 
zood condition and is for sale 
at a reasonable price. Cuts 
sheets from rolls measuring 
up to and including 42” wide. 
For full details write Box No. 
362 in care of Graphie Arts 
Monthly. 





REBUILT and GUARANTEED 


8x12” U.S. C.&P. Press 










8x12” N.S. C.&P. Press....... 792500 
sOxt5” HS. C.aP. Prets....... 2 ote 
14x20” 0.S. C.&P. Press.......|"* 3agq 





Above fully equipped. 


J. D. HENNIGAN Co, 


551-53 Fulton St. Chicago, 111 


EQUIPMENT FOR SALE 
FOR SALE: 34” Acme Automatic Powg 
Paper Cutter; 65” Sheridan “New Model" 
Cutter; 14x19 Stokes & Smith High Speed 
Rotary; Harris $8.1 and E.1 Envelope 
Presses; Upright Quick Bundling Machine 
like new; 4/0 Miehle Cylinder Press, high 
serial number; No. 20 Vandercook Prog} 
Press; 20x30 Harris Offset; 36x48 §-7.L 
Harris Offset; Monotype Material Making 
Machine; Linotypes and Steel Make-up 
Tables. These are only a few of our good 
values. Send for a complete list. Thomas 
W. Hall Co., 1071 Sixth Ave., New Yor 
FOR SALE—LINOTYPE MATRICES: 
Benedictine light face with italic and gmajj 
caps in 8-10-12-14 pt. Cloister roman with 
bold face 8-10-12-14 pt.— the 12 and 14 
pt. Cloister and 14 pt. Benedictine ay 
split fonts. All mats are black and white 
processed and in first class condition, Ad. 
dress Box 360, Graphic Arts Monthly, 
2—70” MIEHLES 2 colors with Dexter 
Feeders and Ext. Delivery. Fine shape, 
L. R. Tompkins, 608 S. Dearborn, Chicago, 





























factory reconditioned. Taken in trade, May 
be purchased at exceedingly low price, 
Craftsman Line-up Table Corp., 49 River 
Street, Waltham, Mass. 

REBUILT HARRIS Automatic Presses All 
models and sizes, single and two colors 
available. Presses converted for special: 
ties. Several sizes Offset Presses on hand, 
Konecky Bros., Inc., 21 East 4th St., N.Y. 
BAUM FOLDER hand or automatic feed, 
Mentges 3 fold Multicolor press and feed, 
1214%4x19 Colt’s Armory, 10x15 New Series 
Miller. Bargains. Cash or terms. E, 6 
Ryan, 727 S. Dearborn St., Chicago. 
HARRIS E-G CHURCH ENVELOPE Press 
Rebuilt and guaranteed. Completely equip 











ped with new numbering heads, dating 
chains and slugs. Reasonably _ priced 


Konecky Bros., Inc., 21 East 4th St., N.1, 


FOR SALE: No. 2 Standard Rotaprint, 
letter head size, with friction feed, moto 
and whirler; Pease Super Actinic Engr 
er’s Printing Lamp, almost new. Address 
Box 358, G.A.M. 

FOR SALE—Mat Rolling Press and Mille 
Bench Saw Trimmer. Guaranteed—in & 
cellent shape. Terms if desired. J, Wi 
liams, 2872 Romana Place, Cincinnati, 0. 
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615 Chestnut St., Philadelphia 


REBUILT FOLDING MACHINES 
i 47 REBUILT 
1 7 x 22 FOLDER 
MOTOR INCLUDED ...NO EXTRAS... EASY TERMS 

3 Sections Folding Rollers—4, 6, 8, 12, 16 Pages 


RUSSELL ERNEST BAUM 


$295.00 


Branches Principal Cities 





~~ EQUIPMENT FOR SALE 


OFFSET PHOTOGRAPHIC, photo engravy- 
ing electrotyping, stereotyping equipment. 
Complete plant or any part. Miles Machin- 
ay Co., 482 W. Broadway, New York City. 
POWER PAPER CUTTERS, Gordon and 
Colts Presses, Colts Cutter & Creaser 26x38 
—20x30. Cyl. presses, all sizes. American 
Ptrs. Mach. Co., 12 S. Clinton St., Chicago. 
TYPE—Printing Equipment, used and new 
Machinery. Large stock, quick service, con- 
yenient, low prices. Free catalog. Missouri- 
Central Type Fdry., Wichita, Kan. 

MIEHLE PONY CYL., sheet size 22x34, 
with Dexter Comb Pile Feeder. 45” SEY- 
BOLD MONARCH CUTTING MACHINE. Ad- 
dress 906 Baltimore Ave., Kansas City, Mo. 
NEW SLUG CASES $1.00. Slugs, leads, 
10¢c Ib, Rule, 20c lb. Inks, 50c Ib. Presses 
all sizes, other equipment. F. Frank, 2953 
W. Lake St., Chicago. 

2—56” MIEHLE two-colors with cross feed- 
ers and extension deliveries. A. W. Robert- 
son, 34th St. & 8th Ave., New York City. 
CASTING BOXES, SAWS, SAW TRIM- 
MERS, routers rebuilt. Guaranteed. Al! 
Makes. WE SAVE YOU MONEY. Johnson 
Roller Rack Co. Dept. E. Kalamazoo, Mich. 
C&P., MILLERS, M-24 Multicolors, Proof 
Presses, Miller Saw-Trimmers with Router 
& Jig, Linotype Mats. Joseph F. Eismann, 
173 Lafayette St., New York. 

FOR SALE—No.11 Babcock @ptimus Print- 
ing Press, sheet size 41”x61”. Vail-Ballou 
Press, Inc., Binghamton, N. Y. 

MAGAZINES, molds, fonts, spacebands, lin- 
es, etc., new & used, bought, sold, traded. 
Montgomery & Bacon, Towanda, Pa. 
































Bought—Sold 


PLANTS Liquidated 


Midwest Printers’ Machinery Works, 610 
Federal St., Chicago, Ill. 








EQUIPMENT FOR SALE 


RACKS, Linotype Magazine. Write Wm. 
Reid & Co., 537 So. La Salle St., Chicago. 


EXECUTIVE SUPERINTENDENT 


WE HAVE ON CALL a man who has been 
manager of one of America’s outstanding 
quality plants. Could help put over any 
plant with an ambition to do fine work in a 
big way. Could be either a large or medium 
sized plant. If interested write us. Graphic 
Arts Monthly, 608 S. Dearborn St., Chicago. 


FOLDERS 


CLEVELAND 25x38 rebuilt $750. Baum 
19x25 $395, motor; Dexter 28x42 model 
189, $750. Baum Pony Folder $185. J. L. 
Paul, 608 S. Dearborn St., Chicago. 


FOR RENT 


THE OWEN CARD Publishing Company 
plant at Elmira, N. Y., consisting of 60,000 
square feet, will entertain renting in whole 
or in part at 20c per square foot, includ- 
ing heat and janitor service during winter 
months. Concrete construction, sprinkler 
equipped, large freight elevator, electric 
sub-station allowing for either AC or DC 
current. Lowest electric rates and insur- 
ance rates. Write or wire for full informa- 
tion and illustrated prospectus. Owen Card 
Publishing Company, Elmira, N. Y. 


GOLD AND METALLIC INKS 






































NEW AND REBUILT Printing Machinery. 
Printers Supply Co., Inc., 100 West 21st 
St., New York City. 

6&9 SIDE LEVER PRESSES—$40. Brook- 
lyn em Exchange, 35 York St., Brook- 
ayn, J é 

MILLER High Speed Press at bargain. Lit- 


tle used. Write Bowman Printers, Spencer, 
owa, 











GOLD SEAL Metallic Ink will produce per- 
fect results without difficulty — Special 
problems worked out at your request. Dis- 
tributors in open territory wanted. E. W. 
Meyer Co., 407 E. Michigan St., Milwaukee. 


MAROHN METALLIC INKS will not rub 
off—can be used on almost any grade of 
paper. Write for samples. Marohn Chem. 
ical Co., 1628 N. Franklin Pl., Milwaukee. 
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VALUE SELLS OUR 
INKS 


Service Holds Our Customers 


Put a Dollar into an envelope and 
we will send you 2 pounds of Job 
or Bond Black or 1 pound of each. 
Add ic to checks for exchange. 


The many Printers who are buying 
Inks for Cash, find our goods to be 
exactly as represented. Send for 
our price list. Remit by mail, with 
order. 


VAVRA-FREY INK CO., INC. 
312 Union Park Court, Chicago, Ill. 


April 


MISCELLANEOUS 
GENERAL REPAIRS Linotype pane ae 
etc. Wm. Reid & Co., 537 So, ba Ses 
Chicago. St, 
BEER MATS—Printed or bl] 
25c. Robert Maltz, omeaie a Samples 

PAPERS (HAND MADE) 

FRENCH hand-made, all-rag paper 1; 
four sides book cover announcement, a 
coal, water color stationery—at 3349, ra 
60% discount. Box 1015, 1269 North 
Dearborn St., Chicago. 


PRINTERS’ ART SERVICE 


DESIGNS AND CUTS made to order. Wiig 
for assortment of free samples. Balda Art 
Service, Dept. 8, Oshkosh, Wis. 


RULES (METAL) HAND FINISHED 



































HEBREW NEW YEAR CARDS 
HEBREW NEW YEAR CARDS. san. 


ple book on request. Spencer Paper Co., 
661 Broadway, Brooklyn, N. Y. 


INSTRUCTION 


LEARN LINOTYPE—At home, 50 lessons 
in 10 finger touch operating, $1.10. Stand- 
ard system, 42-11 21st Ave., Long Island 
City, N. Y. 


MEDALS AND TROPHIES 


SPORT trophies, medals and charms. Write 
for literature and prices. STAUDER ENG. 
CO., 4130 Belmont, Chgo. Dept. GA. 


METAL RULE 


ELROD RULE hand finished, 25c lb. Leads, 
slugs. Write for Illustrated Wall Chart. 
Chgo. Type Founders, 553 S. Clark, Chgo. 


MIEHLE SERVICE 


MIEHLE VERTICAL SERVICE, repairing, 
rebuilding, maintenance; 9 years servicing 
verticals. Bert Jurgs & Jack Beall, 423 
Plymouth Ct.,Chgo. Har. 1980—Web. 7500 


MISCELLANEOUS 


40 PRINTING PLANS that will help keep 
your plant busy, sent prepaid for $1.00. 
Or 50 mail order plans $1.00. Selected 
and tested money makers. Satisfaction 
guaranteed. Associated Management, Re- 
covery Division, 1700R Sansom St., Phila- 
delphia, Pa. 


REDUCE MAKEREADY time, wear on 
forms, strain on press, produce better work 
with Acme Fabric or Acme Cork Packing 
Blankets. Guaranteed for service; will not 
mat, stretch or creep. W. M. Shultz, 117 
N. Wells St., Chicago. 





















































IF YOU WANT QUALITY RULES, leag 
and slugs from 1 to 36 point, write to the 
Economy Printers Products Co., 125 w 
Harrison St., Chicago. They are Elrod Cast, 


RUBBER ENGRAVING & MATERIAL 


Our new Readco oil resisting material 
wears longer and prints better. We als 
make Readco moulded rubber plates, 


REPUBLIC ENGRAVING & DESIGNING 
COMPANY 











311 N. Desplaines St., Chicago, Ill. 
718 Atlantic Ave., Brooklyn, N, Y, 
214 N. Sixth St., St. Louis, Mo. 
156 Second St., San Francisco, Calif, 


SALESBOOKS 


TAKE ORDERS for Salesbooks, Cafe 
Checks, etc. Extensive superior line; quick 
service. Easy plan; fine samples. Liberal 
discounts to responsible printers. Adams 
Bros. Factory, Topeka, Kans. 


SCHOOLS 


LEARN LINOTYPE—Home study or at 
school. World’s best system. Free catalogue, 
Easy terms. Milo Bennett School, Maumee,0, 


STEEL RULE DIES—DIE CUTTING 


WM. A. FREEDMAN CORP. Steel Rule Dies 
that satisfy. 655 6th Ave., at 21st St, 
New York. Chelsea 3-0233. 


STRIP MATERIAL 


LEADS AND SLUGS twelve cents per 
pound in lots totaling one hundred or more 
pounds delivered freight prepaid to any rail 
freight station in the United States, Elrod 
cast from linotype metal. Terms net cash 
with order. Write for chart showing over 
one hundred hand finished rule faces from 
two thru thirty-six point. Dealers wanted. 
Stripfounders, 1135 Cambridge Ave., Chgo. 









































CUTTING DIES for Printing-Press work. 
Nothing too intricate. Bates Die-Cutting 
Co., St. Paul, Minn. 


MOURNING CARDS PAPER & envelopes, 
all kinds. Pales Co., 363 Canal St., New 
York City. 





ELROD Cast Rules, Leads and Slugs. Spe 
cial prices for 100 lb. orders. Highest qual- 
ity. Dealers wanted. Ray-Co. Supply Hse., 
231 W. Illinois St., Chicago. 
ELROD LEADS, slugs 16c lb. Commencitl 
Printing Co., Green Bay, Wisconsin. 
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YOUR PRODUCTION PROBLEM? 


The logical means of meeting the Code requirement. 


— PRODUCING AT A PROFIT — 


install now, at the start, one of our modern rebuilt machines, at tremendous 


saving over new machine cost. 


Our guarantee is:—They give the same satisfaction and performance as 


when new. ACT TODAY. 


1—No. 4-4 R. Miehle Automatic Unit—Swing back 


feeder. 


SPECIAL 


1—70” Two color Miehle, Serial No. approx. 16,000— 


suction feed ext. del. 


We Deliver and Erect Any Place in United States 


FIRST SEE IF 
ie ROROk ©) 


HOOD-FALCO CORPORATION 


Chicago office, 608 S. Dearborn St., Tel. Harrison 5643 


New York office, 225 Varick Street, Tel. Walker 1554 Ker 
Boston office, 420 Atlantic Avenue, Tel. Hancock 3115 iT 











TYPE 


WANTED 





NEW FDRY. TYPE complete fonts 25A-50a 
6 pt., $1.25; 8 pt., $1.65; 10 pt., $2.60; 
12 pt., $3.30; 14 pt. to 36 pt., special 
prices. 4 fts. Copp. Plate Gothic, 6 pt. 1-2- 
3-4, $2, 4 fts. Copp. Pl. Gothic, 12 pt., 
1-2-3-4, $2.50. New Catalog Type Faces 
sent free. Dept. 9, RULEX TYPE CORP., 
549 S. Wells St., Chicago. 


WE BUY FOR CASH—Pictures, Novelties, 
Post Cards, Blotters, Discontinued Lines, 
Paper, Envelopes, Books, Sheet Music, Pre- 
miums, Holiday Goods, over-runs, or other 
merchandise which may be difficult to dis- 
pose. Submit samples and quantities with 
lowest cash price acceptable. Quick action. 
Fantus, 525 S. Dearborn St., Chicago. 








TYPE CASTING MACHINES 


TYPE CASTING MACHINES and Molds. 
Alexander & Cox Company, 2358 Ogden 
Avenue, Chicago, Illinois. 








WILL BUY FOR CASH—8, 10 and 14 pt. 
Cloister Series Linotype Matrices with or 
without magazines. Also 20x26 Automatic, 
prefer No. 1 Kelly. Evans Printing Co., 
Concord, N. H. 





TYPE-MAKEUP MATERIAL 


TYPE—Cast from Ludlow, Intertype, Lino- 
type, Monotype matrices, sizes 8 to 48 pt., 
including all modern faces. Price list and 
specimen sheet on request. Frank Mitchell, 
323 W. 37th St., New York City. 


TYPE MOLDS 


MOLDS for typemaking machines, all kinds, 
made or repaired. Phil Nuernberger Type 
Pounders Engineer, 859 N. Franklin St., 
Chicago. 




















WANTED—-REPRESENTATIVES 


LARGE reliable type founders supply house 
desires resident sales representatives in 
Central West Cities. Excellent opportunity 
for live wire. Send full details first letter. 
Address Box 361, G.A.M. 





WANTED FOR CASH Cleveland Model O or 
Model B with Suction Pile Feeder. State 
full particulars, serial number, etc. Address 
Box 356, G.A.M. 


WANTED FOR CASH 
Style B Kelly Press or Miehle Vertical 








also 
No. 4 Miehle with Swing Back Feeder 
38” Seybold Paper Cutter 
Cleveland B Folder with Feeder 
Other Bindery Equipment 


Would be interested in complete plant; ad- 
vise full details. Box 357, G.A.M. 








WANTED—Lever cutter either 26-inch or 
23-inch. State make, age and cash price. 
R. J. Burns, 418 Boyd Streeet, Los An- 
geles, 
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WANTED 
Cc. & P. JOB PRESS, Hand Lever Cutter, 











Miehle Vertical or Kelly B Press. Address 
Box 359, G.A.M 

WIRE 
WIRE for stitching Uniform gauge 








proper temper—Quality 


guaranteed. The 
Seneca Wire & Mfg. Co. 


, Fostoria, Ohio. 


WOOD TINT BLOCKS 


CUT YOUR OWN TINT BLOCKS!—Fine 
Rock Maple Sidewood at $1. 25 a sq. it. 
Rock Maple Endwood at a sq. ft.— 
“Perfect for Printing.’’ Also borders, cir- 
cles, cut-outs, tint blocks, etc., made to 
your sketch. American Wood Type, 270 
Lafayette St., New York City. 


WOOD TYPE 


WE MFR. WOOD TYPE, 
ture Cutting Sticks, cut-to-size tint blocks 
and borders, etc. Our famous LOW direct- 
to-you prices will save you $$$—Catalog 
FREE! Acme Wood Type Mfg. Co., 61 
Beekman St., New York. 


CATALOG—10 144”x14”—-Send 8c to cover 
mailing. American Wood Type, 270 Lafay- 
ette St., New York City. 











> Z.Ze 











Reglets, Furni- 











NICCODUSTER Automatic Process Em- 
bossing Machine 18”—In running con- 
dition—for quick sale $140.00. 


National Graphic Arts 
224 W. Superior St., Chicago, Il. 
Delaware 3125 














------+ SPECIAL------ 
NEW CASTING BOXES $16.50 
NEW MAT MOULDERS $36.50 


Original factory crates. Mfrs. guaran- 
tee. E. J. Nolan, Rome, N,. Y. 








America’s Finest Printing Inks 


FRANK'S 


Branches in All Principal Cities 
3354 W. Harrison St. CHICAGO, 


Over 300 Faces 


TYPE 


Castfrom hard foundry metal. 
Rule, Border, Printers Supplies. 
Satisfied customers everywhere 
Established 1910. Free catalog 
Omaha Printers Supply Co. 
1122 Harney St. Omaha, Neb. 


ILL. 
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New......-e- 
eM eF L, Cursiv 


{Made in sizes, 14, 18, 24, 30 and 36 put 








The numerous advantages 
of this new type face will 
be recognized at a glance. 
Dignified without being 
austere, it fits harmoniously 
with a variety of faces. 


WRITE FOR PRICES 


Telephone Lakeview 8201 











cA 


M &L TYPE FOUNDRY 


4001 Ravenswood Avenue Chicago, Ill. 














dels of Harris presses are available with cither Harris over-feed 


the three point tumbler gripper mechanism so lone standard on w1OUp + 32x44 
19x25 38x52 
22x34 

LETTER PRESS 


ly does Harris offer this selection of tried and proven 


of satisfactory operation of the new oe dope 26x40 

mf >t Rot 43x59 

older Harris and Potter presses having similar feeds. "GR A Vv URE 
Sheet Feed and Web 
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HARRIS-SEYBOLD-POTTER COMPANY, General Offices: 8510 East 7ist Street, Cleveland, Ohie 
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